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Annotations of disciplines of the educational program of higher education
43.04.02 — Tourism «CoxpaHeHHe KYJIbTYPHOTO HAaCJeJAUsl H YCTOHYUBBI Typu3m» /
«Cultural Heritage Management and Sustainable Tourism»

The purpose of the discipline is to form students' understanding of the main trends of world
development and global problems of our time

Tasks of the discipline:

* to give students an idea of the patterns of formation of trends in world development;

* to define the scientific and conceptual space in relation to the problems of analyzing trends
in world development and global problems of our time;

« train students to analyze the impact of megatrends of global development and ways to solve
global problems of our time.

The discipline is implemented in a foreign language.

As aresult of mastering the discipline , the student must:

To know: the main approaches to the planning and application of scientific and practical
approaches in professional activity.

Be able to: apply scientific approaches in professional activity.

Possess: skills of determining trends in the tourism industry.

Llens mucuunianHel - GOPMUPOBAHUE Y CTYAEHTOB IpPEICTaBIEHUs 00 OCHOBHBIX TPEHAAX
MHPOBOTO Pa3BUTHS U I100ATIBHBIX MIPOOIEMaX COBPEMEHHOCTH

3aauy TUCHUILINHBL:

* 1aTh CTYJACHTaM IIPEJICTABJIEHUE O 3aKOHOMEPHOCTSIX (hOPMHUPOBAHUS TPEHIOB MUPOBOIO
pa3BUTHS;

* 0003HAUUTh HAYYHO-MOHSITUHHOE MPOCTPAHCTBO IPUMEHUTEIBHO K MpobdIeMaM aHaIn3a
TPEHJ0B MUPOBOI'O Pa3BUTHUs U IIOOAIBHBIX TPOOJIEM COBPEMEHHOCTH;

* O0Oy4UTh CTYJICHTOB aHAIU3UPOBATh BO3/ICHCTBHE METaTPEHJIOB MUPOBOTO pa3BUTHUS U
MYTU peLeHUs TI00aTbHBIX TPOOJIEM COBPEMEHHOCTH.

JlMcuMIuIMHA peaan3yeTcss HA MHOCTPAHHOM SI3bIKE.

B pesynbrare ocBOGHMS TUCUUILIMHBI O0YJarOIIMICS TOJIKEH:

3namy. OCHOBHBIE NMOAXOAbl K IIJIAHMPOBAHUIO M INPUMEHEHHUIO HAY4YHO-IPAKTHUYECKUX
IIOJIXOJI0B B MPO(ECCUOHABHON JIEATEIbHOCTH.

Ymemu: npuMeHATh HaydHbIE TOIXO/bI B IPOPECCHOHAIBHON e ATETbHOCTH.

Bnaoemyv: HaBbIKaMU ONPEAEICHUS TPEHJOB B MHIYCTPUU TypU3Ma.



«eo6penaunr Typucrudeckux aecrunanuii / Geobranding of tourist destinations»

The purpose of the discipline: the formation of students' theoretical ideas and practical skills
for the creation, development, planning and management of the brand of the territory.

Obijectives of the discipline:

1) Preparation for creative activity in the field of designing the image of territories, cities or
objects to create informational occasions for products in the field of tourism

2) preparation for project activities in the field of development and implementation of
tourism enterprise projects;

3) preparation of graduates for organizational and managerial activities in the field of
tourism.

As aresult of mastering the discipline , the student must:

To know: modern communication technologies for academic and professional interaction;
concepts of atourist enterprise, principles of developing an effective strategy and forming an active
risk assessment policy of a tourist industry enterprise based on the concept of geobranding
territories; concepts of feasibility study of innovative projects in the tourism industry at different
levels; concepts of scientific and analytical justification of the choice of organizational and
managerial innovations for their applications in tourism enterprises.

Be able to: apply communication technologies for academic and professional interaction;
apply modern methods and technologies for designing the activities of a tourist enterprise; apply
technology feasibility study of innovative projects in the tourism industry at different levels; apply
modern research methods during the examination of organizational and management innovations
planned for use in tourism enterprises.

Possess: the skills of using communication technologies for academic and professional
interaction; the skills of applying modern methods and technologies for designing the activities of
a tourist enterprise; the skills of feasibility study of innovative projects in the tourism industry at
different levels; the skills of applying modern research methods during the examination of
organizational and management innovations planned for use in tourism enterprises

Henp aucuuniauHbl: GOPMHPOBAHHE Yy CTYACHTOB TEOPETHUECKUX IPEACTABICHUN H
MPAKTUYECKIX HABBIKOB 10 CO3aHUIO, Pa3pabOTKe, TUIAHWPOBAHHIO U YIIPABJICHUIO OpEHIOM
TEPPUTOPUH.

3amaun y4eOHOM MUCIUTUINHBI:

1) ToarotoBka K TBOPYECKOW JEATEIBHOCTH B 00JACTH KOHCTPYMPOBAHHS WMHUJIKA
TEPPUTOPUIA, TOPOJOB MM OOBEKTOB MO CO3AAHUIO HH(POPMAIIMOHHBIX TOBOAOB VIS IIPOIYKTOB B
ctepe Typuzma

2) MOATrOTOBKA K MPOEKTHOM AEATEILHOCTH B 00JIACTH pa3pabO0TKH U peaTn3aiii MPOEKTOB
JIeSATEIIbHOCTH TYPUCTCKOTO MPEATIPUSTHS

3) MOATOTOBKAa BBIMTYCKHUKOB K OpPraHW3alMOHHO-YIPABIEHYECKOW MEATCITHHOCTH B
o0nactu Typu3ma.

B pe3ynbraTe 0cBOEHUS TUCHUIIMHBI 00yJarOIMICS JOJIKEH:

3namy: COBPEMEHHBIE KOMMYHUKATUBHBIE TEXHOJOIMM JUIsl  aKaJEMHUYECKOTO MU
npoecCHOHaNbHOIO B3aUMOJICHCTBUS;, KOHILIEMIIUU TYPUCTCKOTO MPEIIPHUSATHS, MPUHIMUIIBI
pa3paboTku >(PpeKTUBHON cTpaTerud U (GOPMUPOBAHUS AKTUBHOW MOJIMTHUKUA OLEHKH PHCKOB
NPEeANpUATUS TYPUCTCKOM HWHIYCTPUU HA OCHOBE KOHLEMIIMU Te€OOpEHJIMHIa TEpPUTOPHUIL;
KOHLICTILIMM TEXHUKO-IKOHOMUYECKOE OOOCHOBAaHME MHHOBAIIMOHHBIX IPOEKTOB B TYPHCTCKON
WH]JyCTPUU Ha Pa3HbIX YPOBHSX; KOHLEMIIMU HaydHO-aHaJIUTH4YecKoe OOOCHOBaHHE BHIOOpa



OpraHU3alMOHHO-YIPABJICHUYECKUX WHHOBAIUMN Ul UX MPUMEHEHHUS Ha MPEANpUITUIX chepbl
Typu3Mma.

Ymemsv: TpUMEHSATP KOMMYHUKATHBHBIE TEXHOJIOTMM Ui  aKaJE€MHUUYECKOro U
npoeCCHOHATBFHOTO B3aUMOJCHCTBUS; MPUMEHSITh COBPEMEHHBIE METOJIbI W TEXHOJOTHH
MPOEKTUPOBAHUS JACSATEIbHOCTH TYPUCTCKOTO MPEANPUATHS;, TPUMEHATh TEXHOJOTUH TEXHUKO -
SKOHOMHYECKOe 000CHOBaHME MHHOBAIIMOHHBIX MPOEKTOB B TYPUCTCKOW MHIYCTPUM HA Pa3HBIX
YPOBHSIX; HPUMEHSTh COBPEMEHHBIE METOJIbl MCCIIEIOBAHUS IPU MPOBEICHUM SKCIEPTHU3BI
OpraHU3alMOHHO-TIPaBICHYECKUX MHHOBAIU, INIAHUPYEMBIX K TPUMEHEHUIO Ha MPEATIPUSTUIX

cdepsl TypusMa.

Bnaoems: HaBbIKaMU1 NPUMEHEHN I KOMMYHUKAaTUBHBIX TEXHOJIOTUN JUIsl aKaJIEMUYECKOTO U
IpO(EeCCUOHAIBHOIO B3aUMOJAEHCTBUSA; HaBBIKAMH IPUMEHEHHSI COBPEMEHHBIX METOIOB U
TEXHOJIOTUH IPOEKTUPOBAHUS JEATEIBHOCTH TYPUCTCKOTO IPEAIPUATUS; HABBIKAMU TEXHUKO-
SKOHOMMYECKOE 00OCHOBAHMS MHHOBAIIMOHHBIX IPOEKTOB B TYPUCTCKON MHIYCTPUM Ha pa3HbIX
YPOBHSIX; HaBBIKAMHM IIPUMEHEHUS COBPEMEHHBIX METOJbl MCCIECIOBAHUS IIPU IPOBEICHUU
JKCIEPTU3Bl OPraHMU3ALMOHHO-IIPABICHYECKUX NHHOBALUM, IIIAHUPYEMBIX K NPUMEHEHHMIO Ha
HNpEeANpUATUIX cGepbl TypU3Ma

«ocymapcTBeHHas1 mosimTHKA mamsitu / State policy of memory studies»

The purpose of the discipline is to form students' knowledge in the field of interaction
between the tourism industry and state and international memory policy, taking into account
modern practices of preserving cultural heritage.

Tasks of the discipline:

- To study the existing legislative and regulatory documents defining the interaction of the
tourism industry and the state;

- Know the methods of forming and implementing the memory policy

- To know the ways of developing a popular tourist product in the context of the memory
policy pursued by the state

- To know the forms of interaction of tourist enterprises with states

This program has been developed taking into account current Russian and international
acts and documents, regulatory legal acts, as well as modern scientific research in the field of
interaction between government agencies and the tourism industry in the field of memory policy
and preservation of cultural heritage.

To know: Theoretical and practical justifications for the use of the state policy of memory
in the creation of tourist products; methods of creative approach to the conceptualization of the
project and methods of organizing a working project in tourism; scientific and analytical grounds
for the creation and use of the state policy of memory in the tourism industry

Be able to: use the cultural heritage of the region, the country, to create a popular tourist
product in the context of the use of the state policy of memory; use state policy documents in the
creation of tourist products; use innovative technologies in the tourism industry

Possess: Methods of dewveloping materials and other resources necessary for solving
professional tasks; skills of working with government documents and creative technologies for
creating and managing a project in the tourism industry; skills of scientific and analytical
development of a tourist product using innovative technologies



Henp mucuuniaussl - (GopMUpOBaHHME Y CTYIEHTOB 3HAHUUM B 00JacTH B3aMMOJACHCTBUS
TYPUCTCKOH HMHIYCTPUU U TOCYJAPCTBEHHOW M MEXKIYHAPOIHOW TOJUTHKH MaMSTH C Y4ETOM
COBPEMEHHBIX ITPAKTUK COXPAHEHUS KYJIBTYPHOIO HACIIEOUS.

3anauu AUCIUTLINHBIL:

- UMByunth cCymecTByroIME ~— 3aKOHOJATEIbHBIE W HOPMATUBHBIE JOKYMEHTBHI,
OTIpEJICISIIONIE B3aMMOICHCTBUE UHIYCTPUH TypU3Ma U TOCYIapCTBa;

- 3HaTh METO/b! (GOPMUPOBAHHUS U peATU3ALIMHU OJIUTHUKU MTaMSITU

- 3HaTh crocoObl pa3paboTKu BOCTPEOOBAHHOIO TYPIPOAYKTa B KOHTEKCTE MPOBOIUMOI
ToCy1apCTBOM ITOJUTHUKA NTaMATH

- 3HaTh (OPMBI B3aUMOJICHCTBHS TYPUCTCKUX MPEANPUATHI C TOCYIapCTBAMU

Hacrosmiass  mporpamma pa3paboTaHa C  Y4eTOM aKTyalbHBIX  POCCHHUCKUX U
MEXIyHAPOJIHBIX aKTOB U JOKyMEHTOB, HOPMAaTHUBHBIX TPABOBHIX aKTOB, & TAKKE COBPEMEHHBIX
Hay4YHBIX MCCJIEIOBAaHUN B 00JACTH B3aMMOJICHCTBUS TOCYIapPCTBEHHBIX OPraHOB M MHAYCTPUU
Typu3Ma B cpepe TOTUTHKH MaMATH M COXpAaHEHHS KyIbTYpHOTO HACIEIHS.

3nams: TeopeTndeckue M MpaKTHIECKue 0OOCHOBAHMSI HCIIOIB30BaHU S TOCYAaPCTBEHHON
IIOJINTUKU IIaMATHUu B CO31aHu U TYPIIPOAYKTA, METOAbI KPpCaTUBHOTO moaxoaa K
KOHIICTITyaJIN3al[MU MPOCKTa W METOJbl OPraHHU3alHK Padovero MpoekTa B TypuU3Me; HAy4HO-
AHAIIUTUYCCKNE OCHOBAHHUA CO3JaHUA U HCIIOJIB30BaHUA FOC}’I[EIpCTBGHHOfI IIOJINTUKU TTaMATU B
WHYCTPUH TypU3Ma

Ymemw: wcnonp3oBaTh KyJAbTYpHOE HACIEOUE€ pPETHOHA, CTPaHbl, JUIS CO3/aHUs
BOCTPEOOBAaHHOTO TYPHPOAYKTa B KOHTEKCTE HCIIOJNB30BAHUS TOCYJAPCTBEHHOW TMOIUTUKA
mamMATu,; HCIOJIb30BATh JOKYMCHThGI FOCYI[apCTBCHHOfI IMOJMUTUKU B CO3JaHUU TYPIIPOAYKTA,
MCI0JIb30BaTh MHHOBAIIMOHHBIE TEXHOJIIOTUU HA MPEANPUITUIX UHIYCTPUU Typr3Ma

Bnaoemwv: Metogamu pa3pabOTKU MaTE€pUaIOB UM WHBIX PECYPCOB, HEOOXOIUMBIX IS
peteHus] MpoeCCUOHANBHBIX 3a/1a4; HaBbIKaMH PabOThI C TOCYIapCTBEHHBIMH JOKYMEHTAMH U
KpPEaTUBHBIMU TEXHOJIOTMSIMU CO3JIaHHUS M YIPABJICHUSI NPOEKTOM B TYPUCTCKOM WHIYCTPHHU;
HaBBIKAMU HAyYHO-aHAIUTHYECKOW pPa3paOdOTKU TYPUCTCKOTO TPOJYKTa C HCIIOJIh30BAaHUEM
WHHOBAIIMOHHBIX TEXHOJIOTU I

«KyJabTypHble KOMMYHHMKAIUM B coBpeMeHHbIX Meaua / Cultural communications in
modermn media»

The purpose of the discipline is to systematize and critically comprehend the modern
discussions that are forming around the phenomenon of new media. The theoretical material is
viewed through the prism of both empirical studies already created in the coming decades and
students' own observations. We will look at how new technologies are changing the social
practices of interpersonal relations, political participation, education and religion.

Tasks of the discipline:

1) discuss the main ideas of research in the field of new media and digital culture;

2) to develop undergraduates' ideas about cultural, political and economic changes caused
by the emergence of new media and digital technologies;

3) discuss key issues of new media in legal, political and cultural aspects;

4) help students master analytical tools for a comprehensive understanding of new media
and digital culture.

The discipline is implemented in English.



To know: ethnic stereotypes of one's own and other cultures; principles of professional
activity planning and critical analysis; basic approaches to the study of the communicative process
in the media environment

Be able to: expand the "cultural horizons” by mastering the communicative patterns and
strategies of other cultures; apply the principles of critical analysis to the work done and find ways
to improve it; analyze the problem field of the media environment of the XXI century. as an
element of modern national culture

Possess: the skills of studying intercultural communication, including the use of non-verbal
means in the media environment; the skills of applying the principles of critical analysis to the
work done and finding ways to improve it; the skill of composing professional texts taking into
account the peculiarities of communication channels and existing international and domestic
experience

[lenp OUCHUIIMHBI: CHCTEMATU3UPOBATh U KPUTHYECKM OCMBICIUTH COBPEMEHHbIE
JMCKyCCHH, (OPMHUpPYIOLECS BOKPYr (eHOMEHa HOBBIX MeJHa. TeopeThueckuii MaTepual
paccMaTpuBaeTcs CKBO3b MPU3MY KaK yXKe CO3[aHHbIX B OJIMsKal e JeCITUIIETHS SMITUPUUECKIX
UCCIIeIOBAaHUHN, TaK M COOCTBEHHBIX HAOMIOJCHUH CTyAeHTOB. MBI NOCMOTPUM, KaKk HOBBIC
TEXHOJIOTMM MEHSIOT COUMAIbHBIE NPAKTUKU MEXIWYHOCTHBIX OTHOIIEHUW, MOJIMUTHYECKOTO
y4acTHsi, 00pa30BaHUS U PEITUTUU.

3anauu JUCUUIIIUHBL:

1) oOCynuTh OCHOBHBIC WJCH HCCICIOBAaHWA B 00JacTH HOBBIX MeAWa W IHQPPOBOU
KyJbTYpBI;

2) pa3BuBaTh MPEACTABJIECHUS MAruCTPAaHTOB O KYJIbTYpPHBIX, IOJUTUYECKUX H
9KOHOMMYECKUX M3MEHEHUSX, BI3BAaHHBIX MOSBICHUEM HOBBIX MeIMa U IIU(POBHIX TEXHOJIOTHIA;

3) oOcyxnaTh KIIOYEBbIE BOMPOCHI HOBBIX MeAWa B TMPABOBOM, MOJUTHYECKOM U
KYJIbTYPHOM aCIIEKTax;

4) moMoOuYb CTyA€HTaM OCBOMTh AQHAJIUTHYECKUE WHCTPYMEHTHI JJIs BCECTOPOHHETO
NOHMMAaHHE HOBBIX Me/Ina M IU(PPOBOI KyJIbTYpHI.

JucnuniaumHa peain3yercs Ha aHIJIMCKOM SI3bIKE.

3HaTh: 3THUYECKUE CTEPEOTUIIBI CBOEH M JPYIUX KylbTyp; NPUHLMIBI JIAHUPOBAHUA
npodeccuoHanbHOW JIEATEIbBHOCTH W KPUTHUYECKOTO aHaliu3a; OCHOBHBIE MOAXOABI K
M CCIIEI0OBAaHNIO KOMMYHUKAaTUBHOI'O IIPOLEcca B MeInacpeie

YMeTh: pacumpaATh «KyIbTYPHBI KPYro30p», OCBAMBAasi KOMMYHUKATHUBHBIE ATTEPHBI U
CTpaTeruy ApPYrux KylbTyp; NPUMEHSTh NPUHLHUIIBI KPUTUUECKOrO aHalu3a K IpOoJeIaHHON
paboTe 1 HaXOUTh CIIOCOOBI €€ YIyUILIeHUs; aHATM3UPOBATh IPoOIIeMHOE IToJie Menuacpeabl XXI
BEKA. KaK 3JIEMEHT COBPEMEHHON HAI[MOHAIBHOMN KyJIbTYpPbI

Brnaners: HaBbIKAMM MCCIIEOBAHUS MEXKYJIbTYPHOH KOMMYHMKAllMM, B TOM 4YHCIIE
HCIIOJIb30BaHUSI HEBEpOalIbHBIX CPEACTB B MeAUacpenie; HaBbIKAMU IPUMEHEHUS HPHHIIUIIOB
KpPUTHUYECKOTO aHalu3a K MpojelaHHON paboTe M MOMCKAa IMyTeH ee YIydIleHUs; HaBBIKOM
cocTaBJIeHUs TPO(EeCCHOHAIBHBIX TEKCTOB C YI4ETOM OCOOCHHOCTEN KaHAJOB KOMMYHHKAIlUU U
MMEIOLLET0CS] MEXAYHAPOIHOTO M OTEYECTBEHHOIO OIbITA



«l'ocynapcTBeHHAsi NOJIMTHKA COXPAHEHHWS KYJbTYPHBIX LIEHHOCTeH M NaMATHHKOB
KyJabTypbl / State policy for Cultural Heritage Preservation and cultural monuments »

The purpose of the discipline is to introduce students to the main theoretical points in the
field of modern state policy of memory, the memorial paradigm, mastering the factual material
and fixing in practice the principles of working with historical memory. The course also involves
familiarizing students with the essence of the historical policy of modern states.

The objectives of the course are:

1. To acquaint students with the problems and content of scientific discussions on the state
policy of memory, about historical memory and its role in politics.

2. To give an idea of the basic concepts related to the study of historical memory.

3. On the analysis of concrete examples to show the relationship of historical memory and
politics.

4. To demonstrate how various methods of modern social science can be used in studying
the problems of historical memory and related politics.

As aresult of mastering the discipline (module), the student must:

To know: the laws of the historical development of society, national, ethno-cultural,
confessional features; communicative technologies of professional interaction in the tourism
industry.

Be able to: apply the laws of the historical development of society, identify ethno-cultural,
confessional features in the development of Russian and other societies; choose the style of
communication in the tourism industry and interact with consumers and stakeholders.

Possess: methods of working with historical and socially significant information; skills in
choosing a style of communication in the tourism industry and interacting with consumers and
stakeholders.

[lenbio Kypca sIBJISIETCSI 3HAKOMCTBO CTYJIEHTOB C OCHOBHBIMHU TEOPETUYECKUMH MOMEHTAMHU
B cdepe COBpeMEHHOH TOCYIapCTBEHHON TMOTUTHUKA IaMATH, MEMOPHAIBLHON MapaIurMel,
oBjaneHue (AKTHUYECKUM MaTepHalioM U 3aKperuieHHe Ha MpakTHKe MPUHIIUIIOB pabOThl C
UCTOpUYECKON mamMaAThi0. Kypc Taike mpeanonaraer 3HAKOMCTBO OOYYJArOIMXCS C CYTHIO
HCTOPUYECKON MOJIUTUKA COBPEMEHHBIX TOCYIapCTB.

3ajauamMu Kypca SBISIOTCS:

1. Tlo3HAaKOMUTH CTYIEHTOB C MPOOJIEMATUKON U COACpNKAHUEM HAaydHBIX TUCKYCCHUM
rOCyJapCTBEHHOMN MOJUTUKE MaMSTH, 00 UCTOPUYECKOM MaMsITH U €€ POJIU B TTOJIUTHKE.

2. Jlate mpeacTaBieHUst 00 OCHOBHBIX MOHSITUSIX, CBSI3AHHBIX C M3YYCHHEM HCTOPUUECKON
MaMsITH.

3. Ha aHanm3e KOHKPETHBIX MPUMEPOB MOKa3aTh B3aUMOCBS3b MCTOPHUYECKON MaMSITH U
MTOJTUTUKH.

4. IIpogeMOHCTPUPOBATh, KAKMM 00pa3oM pa3MUyYHbIE METOJIbI COBPEMEHHOM COIMAIbHOU
HayKd MOTYT OBITh UCITOJIB30BAHBI P U3YUYEHHUH MPOOJIEM HCTOPUIECKON TTaMSTH U CBS3aHHOM ¢
HEU MOJUTHKH.

B pesynbraTe OCBOEHUS MUCIUIIINHBI (MOIY/Is1) OOYJaIOIMMIICs TOJDKEH

3HaTh: 3aKOHBI MCTOPUYECKOTO DPA3BUTHUS OOIIECTBA, HAIIMOHAIBHBIC, 3THOKYJIBTYpPHBIC,
KOH(EeCCHOHANIbHBIE OCOOCHHOCTH; KOMMYHHUKATHBHBIC TEXHOJOTHHU TPOQECCHOHATBHOTO
B3aUMOJICYCTBHS B TYPUCTCKOU MHIYCTPHUHU.

YMeTb:  NPUMEHATh  3aKOHBl ~ MCTOPUYECKOTO  Pa3BUTUS  COLUYMA,  BBISIBIISITH
STHOKYJBTYPHBIC, KOH(ECCHOHAIBLHBIE OCOOCHHOCTH B Pa3BUTUHU POCCHUCKOTO W JPYIHX



00111eCTB; BHIOMPATH CTUIIH OOITICHHUSI B TYPUCTCKOM WHIAYCTPUH U OCYITICCTBIISATh B3aUMOJCHCTBHE
C HOTpe6I/IT€.H$IMI/I " BaI/IHTepCCOBaHHBIMI/I CTOpOHaMI/I.

Brnaners: Mmerogamu paboThl ¢ MCTOPUYECKON M COIMAIBHO 3HAUMMOW WH(POPMAITNEH ; HaBhIKaMHU
BBIOOpa CTUJISL OOLICHUS B TYPUCTCKOM HWHIYCTPUHM M OCYIIECTBJICHUS B3aUMOJCUCTBUS C
MOTPEOUTENSIMU U 3aMHTEPECOBAHHBIMH CTOPOHAMHU.

«MapkeTHHI W OpeHIMHI TYPHCTCKO-peKpealMOHHBIX Tepputopuii / Marketing and
branding for tourism and recreational areas»

The purpose of the course: to study the practices of advertising in the field of services and
tourism, along with other communication processes and technologies; to master the basic
technologies of advertising, media planning techniques and advertising consulting; to form
professional competencies in the field of marketing and advertising activities, the implementation
of analytical, design and presentation work in this area.

Tasks of the discipline:

« formation of skills in the use of methodology and methods of marketing

* research;

« training in the specifics of the application of various types of marketing research;

« formation of skills in the application of nformation processing methods obtained in

* the course of marketing research;

+ formulate the main approaches to the concept of branding;

* identify key ideas in brand formation and positioning;

* determmne the algorithm for the formation of the "brand DNA",

* identify the main brand management technologies.

The discipline is implemented in a foreign language.

According to the results of the course, the student must:

To know: communicative technologies of professional interaction in the tourism industry;
fundamentals of effective communication in advertising and public relations; principles of
presentation of project results; basic methods of marketing research; feasibility study of innovative
projects in the tourism industry at different levels; methods of marketing research.

Be able to: choose the style of communication in the tourism industry and interact with
consumers and stakeholders; use methods of measuring and evaluating effectiveness in the field
of communications; use methods of presenting project results; test the effectiveness of marketing
research in the framework of quantitative and qualitative research; apply methods of feasibility
study of innovative projects in the tourism industry at different levels; uselnternet services for
finding information about market conditions.

Possess: skills of choosing a communication style in the tourism industry and interacting
with consumers and stakeholders; technologies for organizing and implementing aresearch project
in the communication sphere; use methods for presenting project results; technologies for
organizing and implementing marketing research; apply methods of feasibility study of innovative
projects in the tourism industry at different levels; methodology for identifying the reliability of
primaryoops and secondary marketing information.

]_[CJ'IB KypCa: H3YyUCHUC NPAKTHK PCKIIAMHOIO [cjia B C(bepe YCIyr v TypudMa Hapsaay ¢
APYrUMH KOMMYHUKAIIMOHHBIMH IIpOHECCCaMH W TCXHOJIOTUAMHU, B OBJAACHHHW OCHOBHBIMA
TCXHOJIOTHUAMHA PCKIIAMHOTO ACJid, IMTPUEMOB MCIUA-TINIAHUPOBAHUA U PCKIIAMHOTO KOHCAJITUHTA,



dopMupoBaHUH TPOPECCHOHATBHBIX KOMIETEHIIMH B O0JAaCTM MApKETUHTOBOW W PEKIaMHOU
ACATCIIBHOCTH, OCYIICCTBJICHHUA AaHAJIMTHYCCKHX, IMPOCKTHBIX U MPC3CHTAIIMOHHBIX pa60T B OTOH
obnactu.
3amaun TUCHUTUINHBL:

L (1)0pMI/IpOBaHI/Ie HaBBIKOB HUCIIOJIB30BAHUA MCTOJ0JIOTUHN U METOJ0B MapKECTUHTOBLIX
HUCCIEIOBAHNH;
O6y'-I€HI/I€ CHGHI/I(l)I/IKe MNPpUMCHCHHUS PA3JIMYHBIX BUJOB MAPKCTUHTOBBIX HCCHGI{OBaHHﬁ;
(dopMHpOBaHNE HABBIKOB MPUMEHEHHS METOI0B 00paboTKH MH(MOPMAaIIUH, TOTYIeHHOH B
X04€ MPOBCACHUA MAaPKECTUHTOBBIX HCCHCHOB&HI/Iﬁ;
bopMynTHpOBaTH OCHOBHBIE MOJIXO/IbI K TOHATHIO OPEHIMHT;
BBISIBUTH KIIIOYEBBIC UJIeU B (POPMUPOBAHUU OpeHa U MO3UIIMOHNPOBAHUS;
ompenenuth anropuT™ gopmupoBanus «IHK Openga»,
OTIPEJICINTh OCHOBHBIC TEXHOJIOTHH OPEH/T-MEHEHKMEHTA.

JucuuninHa peanusyercs Ha UHOCTPAaHHOM SI3bIKE.

[lo pe3ynpTaraM OCBOEHMS Kypca CTYAEHT JIOJIKEH:

3Hameb: KOMMYHUKAaTUBHBIE TEXHOJOTMH NPO(ECCHOHANIBHOTO B3aUMOJIEHCTBHS B TYPUCTCKOM
UHYCTPUH; OCHOBBI Y(PPEKTUBHON KOMMYHHKALIMHM B PEKIaME M CBS3SX C OOLIECTBEHHOCTHIO;
OPUHLMIBL TPEACTABICHUS] PE3YJIbTAaTOB MPOEKTOB; OCHOBHBIE METOAbl MapKETHHTOBBIX
U CCIIEIOBAaHU I ; TEXHUKO-3KOHOMHYECKO€ 000CHOBaHUE MHHOBAIMOHHBIX IPOEKTOB B TYPUCTCKOMN
WH]IyCTPUU Ha Pa3HbIX YPOBHSX; METOJbl MAPKETUHTOBBIX UCCIIETOBAHUN.

Ymemu: BbIOMpATh CTUIIb OOLLIEHUS B TYPUCTCKOM MHIYCTPUM U OCYLIECTBJIATh B3aUMOJCHCTBHE
C TOTPEeOUTENAMH W 3aMHTEPECOBAHHBIMH CTOPOHAMH; HCIIOJB30BATh METOABI M3MEPEHUs U
OLICHKH A((EeKTUBHOCTH B cdepe KOMMYHHMKAIMM; MCIOJb30BaTh METOJIbl IpEACTaBICHUS
pe3yabTAaTOB MPOEKTOB; TECTUPOBATH I(P(PEKTUBHOCTh MAPKETUHTOBBIX MCCIEIOBAaHUM B paMKax
KOJINYECTBEHHBIX U KAYECTBEHHBIX HCCIIEJOBAHUMN; TPUMEHSITh METO/bI TEXHUKO-IKOHOMHYECKOE
000CHOBaHUE WHHOBAIMOHHBIX MPOEKTOB B TYPUCTCKOM HMHIYCTPUU Ha Pa3HBIX YpPOBHSIX;
UCII0JIb30BAaTh MHTEPHET-CEPBUCHI 110 TOUCKY MH(POPMALIMH O PhIHOYHON KOHBIOHKTYpE.

Bnademwv: HaBBIKAMH BBIOOpA CTHJIL OONICHHWS B TYPHCTCKON HWHIYCTPHH W OCYIICCTBIICHH S
B3aUMOJICHCTBUSL C TOTPEOMTENIMH W 3aMHTEPECOBAHHBIMM CTOPOHAMHU; TEXHOJOTHUSIMHU
OpPraHM3aluy ¥ peaJu3alMM HCCIEN0BATEILCKOTO IIPOEKTa B KOMMYHMKAI[MOHHOH cdepe;
UCIIOJIB30BAaTh METO/bI MPEACTABJICHHUS PE3YAbTATOB IPOEKTOB; TEXHOJOTHSAMU OPTaHU3alluu U
peanu3allil MapKeTUHIOBBIX HCCIIEOBAHUN; NPUMEHATh METOJbl TEXHUKO-I>KOHOMUYECKOE
000CHOBaHME WHHOBAIMOHHBIX MPOEKTOB B TYPUCTCKOM HWHIYCTPHH HA pAa3HBIX YPOBHSX;
METOJOJIOTHEH BBISBICHHS JIOCTOBEPHOCTH TIEPBUYHONM M BTOPUYHOM MapKETHHIOBOM
uHdopmMaruu.

«MeskayHapoaHble CHCTeMbl yNpaBJjieHHsl kKadecTBoM TypusMa / International tourism
guality management systems»

The purpose of the discipline is the formation of students' practical knowledge in the field
of international standards of tourism quality management, the functioning of quality standards on
the territory of various states of the European Union, the United States and some Asian countries.

Tasks of the discipline:

* Study of the essence of tourism as a social phenomenon;

* Study of the regulation of the quality of tourism i foreign countries



* Familiarization with the peculiarities of tourist activities on the territory of various foreign
countries

The discipline is implemented in English.

As aresult of mastering the discipline, the student must:

Know:

the features of tourism quality management in various foreign countries: the USA, the
European Union and the countries of the Asian continent.

Be able to:

borrow features from the standards of providing tourist services introduced in foreign
countries in order to implement it in the Russian Federation.

Possess:

skills of highlighting the features of the functioning of the tourism sector

Lleny aucuuniauHBL - QOPMUPOBAHME Yy CTYAGHTOB MpPaKTUYECKUX 3HaHUUW B cdepe
MEXIYHAPOJAHBIX HOPM YIPABJICHHS KauyeCTBOM TypH3Ma, (yHKIMOHHPOBAHUEM CTaHJAPTOB
KauecTBa Ha TEPPUTOPUHU pa3IUYHBIX rocynapcts EBpomeilickoro coroza, CIIIA u HEKOTOpBIX
a3MaTCKUX CTPaH.

3amaun TUCLHUTUINHBL:

e lI3yyeHue CyIHOCTU TypU3Ma KaK COLIMAIBHOIO SIBJICHMUS;

e l3yueHue peryaupoBaHuUs KauecTBa TypH3Ma B 3apyOeKHBIX CTpaHaX

e (O3HakoMmJIeHUE C OCOOEHHOCTSIMM OCYLICCTBJICHHS TYPUCTCKOM JESTEIbHOCTH Ha

TEPPUTOPUH PAIUYHBIX 3aPyOEKHBIX TOCYIAPCTB
JlucuunimHa peanu3yercs Ha aHININYCKOM sI3bIKE.

B pe3synbraTe 0CBOSHMS JUCHUIUIMHBI O0YyJatONMICS TOJKEH:

3HaTh:
0COOEHHOCTH YIIpaBJIeHMs KAUECTBOM TypH3Ma B Pa3IMUHbIX HHOCTpaHHbIXTocyaapcTBax: CIIA,
ctpanax EBpomnelickoro coro3a u crpaHax A3MaTCKOro KOHTHHEHTA.

YmeTs:
3aMMCTBOBAaThb OCOOCHHOCTH U3 BHEIPEHHBIX B  3apyOeKHBIX CTpaHaX CTaHAApPTOB
MPEIOCTABJICHUS] TYPUCTCKOW YCIYTM B LEJAX €€ BO3MOXHOW peanu3anuu B Poccuiickon
®denepanuu.

Bnaners:
HaBbIKAMU BBIIETIEHHS 0COOEHHOCTEN (DyHKIIMOHUPOBAHUS TYPUCTCKOIO CEKTOPA.

«MexkkyabTypHoe B3aumoaeiicrsue / Intercultural interaction»

The purpose of the discipline is to form a knowledge system and develop the basic skills and
abilities necessary for mastering communication practices in multicultural, multiethnic and multi—
confessional societies, adapting to new cultural and cultural differences and establishing effective
communication with representatives of other cultures, to understand the growing role of
intercultural dialogue, compromise and consent in the daily and professional life of modern
society. Achieving this goal creates conditions for the development of dialogical thinking and
discursive communication, focused on free discussion and acceptance of opinions in order to
organize joint actions of people, to overcome socio-cultural barriers, cultural prejudices and related
cultural conflicts, to accept the cultural diversity of society and the world.

The tasks of the discipline include: 1) familiarity with the history of the emergence and
theoretical foundations of the direction of “intercultural communication”; 2) mastering the



discourse of this direction, its basic terms and concepts; 3) formation of skills, skills, abilities of
intercultural communication, overcoming cultural barriers and an adequate understanding of the
means and rules of intercultural communication; 4) development of the abilities of reflexive and
tolerant attitude to cultural differences, other forms of cultural identity and cultural behavior. When
solving these tasks, the following important circumstance is taken into account: traditional systems
of formation of communicative skills and abilities in the form of ordinary socialization, education,
didactic models of knowledge transfer do not always properly solve these tasks. The increasing
complexity of communications in the modern globalizing and information-networked world
should be accompanied by the development and assimilation of special means of preparing people
for the increasingly complex conditions of communication both at the social and professional level.
One of such means aimed at increasing and improving intercultural competence is the practical
training of intercultural communication in the form of various communicative trainings. This
circumstance is taken into account in the course structure.

The discipline is implemented in English.

To know: The basics of leadership of a multicultural team; typical problem situations of
intercultural interaction and their solutions; the basics of social psychology to ensure intercultural
interaction; moral, ethical, value and legal grounds for non-discriminatory interaction in the
Russian and foreign space; methods and criteria for assessing compliance with client expectations
in the context of intercultural communication in the tourism industry

Be able to: Moderate consensus-building situations in a multicultural team; identify the
stages, causes and consequences of potential conflicts in order to manage a conflict situation;
identify and eliminate communication barriers in intercultural interaction; identify violations of
non-discriminatory policies; use communication skills to maintain intercultural interaction

Possess: Skills of managing and moderating intercultural interaction in aclosed social group;
methods and techniques of solving, moderating and managing ethical, religious and other conflicts;
skills of owvercoming and stimulating overcoming communicative barriers in intercultural
interaction; skills of countering discrimination in intercultural interaction; skills of developing new
standards of the tourism industry in accordance with the requirements of intercultural interaction
agent-client

Henp aucuunianHbl — chopMUpPOBaATh CUCTEMY 3HAHHI M BBIPAOOTaTh OCHOBHBIC HABBIKU U
YMCHUA, H€O6XOI[I/IMBIC IJIs1 OCBOCHUA TIPAKTHUK O6H.[CHI/ISI B MYJIbTUKYJIBTYPHBIX, TTOJIUITHUYCCKHUX
U TMOJUKOH(ECCHOHANBHBIX OOIIECTBAX, aJaNTallid K HOBBIM KYJAbTYPHBIM U KYJIbTYPHBIM
PasiIMiuAaM 1 HAJTAXKUBAHU A 3(1X1)€K1’I/IBHOI>'I KOMMYHUKAIIUH C NPECACTABUTCIIAMU APYIUX KYIBTYpP,
JUIST TTOHUMAHMSl PACTYyIIE poOJIM MEXKKYJIbTYpHOTO JAMANora, KOMIIPOMHCCAa M COIJIacHsl B
MOBCEIHEBHOMN U MPOdeCcCHOHAIBHOM )KM3HU COBPEMEHHOTO0 olmiecTBa. JlocTurkeHue 3Toi 1em
CO3/a€T YCIOBHS IS Pa3BUTUS JUAJOTMYECKOTO MBIIUIEHUSI U AUCKYPCUBHOW KOMMYHUKAIIUU,
OpPHUCHTUPOBAHHBLIX Ha CBO60)1HOC 06CY)K)I€HI/IC U TPUHATHEC MHEHUU ¢ OECJIbK0 OpraHu3alun
COBMECTHBIX JCHCTBUH IIOJEH, HA TPEOAOJCHHE COLMOKYIBTYPHBIX O0apbepoB, KyIbTYPHBIX
npeapacCyagkoB W CBA3AHHBIX C HUMHU KYJIBTYPHBIX KOH(i)J'H/IKTOB, Ha IPUHATHUC KYJIBTYpHOTO
paszHooOpasus o0IIeCTBa U MUPA.

3amaun MUCIUTUIMHBI BKIIOYAIOT B ce0si: 1) 3HAKOMCTBO C MCTOpHEH BOSHMKHOBEHUS U
TEOPETUYECKUMHU OCHOBAMU HAIIPABJICHUS «MEXKKYIbTYpHAsi KOMMYHUKAILlUsDY;, 2) OBJIaJICHUE
JUCKYpCOM JTAaHHOTO HANpaBJICHHUS, €ro OCHOBHBIMU TE€pPMHHAMH M KOHUeNTamu; 3)
dopMUpOBaHUE YMEHWI, HABBIKOB, CIIOCOOHOCTEH MEXKYJIBTYPHOTO OOIICHHS, IPEOIOJICHHUS
KYJIIbTYpHBIX 0apbepoB U aJeKBATHOTO IOHHUMAaHUS CPEACTB W TPAaBUJI MEXKKYIbTYPHOM
KOMMYHHKallu#; 4) pa3BUTHE CIIOCOOHOCTEH peqUIeKCMBHOTO W TOJEPAHTHOTO OTHOINCHUS K
KYIbTYPHBIM Pa3NUudsM, K HMHBIM  ¢dopMaM KyJIbTYpHOH HMACHTUYHOCTH U KYJIBTYPHOTO



nosesneHus. [lpu pemeHun 3THX 3aa4 y4YUTBHIBACTCSA CIEAYIOLIEE BakKHOE OOCTOSTENIBCTBO:
TPaJUIIMOHHBIE CHUCTEMBbl (POPMHUPOBAHHMS KOMMYHMKATUBHBIX HABBIKOB M YMEHUH B BHJE
OOBIYHOW COLMAIN3aLUH, BOCIUTAHUS, TUAAKTHYECKMX MOJENeH repenadynd 3HaHUW He Bcerzaa
JIOJDKHBIM 00pa3oM pElaloT YKa3aHHBIE 337a4M. YCIOKHEHHE KOMMYHUKAIIU B COBPEMEH HOM
II00amu3upyroeMcst 1 MH(GOPMaIMOHHO-CETEBOM MUPE JIOJDKHO COITPOBOXKIATCS Pa3BUTHEM U
YCBOEHUEM CHEIUAJIbHBIX CPEACTB IOJATOTOBKM JIIOJAEM K YCIOXKHSIOIMMCS — YCIOBUSM
KOMMYHHMKAallUM KaK Ha COLIMAJIbHOM, TaK M Ha Mpo(decCHOHANbHOM ypoBHE. OIHMM U3 TaKuxX
CPEICTB, HANpaBJICHHBIX HA TMOBBIIIEHHE U  COBEPILICHCTBOBAHHE  MEXKYJIbTYPHOMH
KOMIIETEHTHOCTH, CTAaHOBUTCS HpPAKTHUYECKOEe OOydeHHE MEXKYJIbTYPHOH KOMMYHUKAIIMU B
dopMe pa3zHOOOpPa3HBIX KOMMYHHKATHUBHBIX TPEHHHIOB. DTO OOCTOSTENBCTBO YUUTHIBAETCS B
CTPYKType Kypca.

JucnuniunHa peanusyercs Ha aHIIIMHACKOM SI3bIKE.
3nams: OCHOBBI PYKOBOJICTBA MYJIBTUKYJIBTYPHOW KOMaHOH; TUIIOBBIE MPOOJIEMHBIE CUTYAIlUU
MEXKYJIBTYPHOTO B3aHUMOJICHCTBUSI U HX pELIEHUS; OCHOBBI COIMAJbHOM TIICHUXOJOTHH IO
00€CIIEYeHNI0 MEXKYJIbTYPHOIO B3aUMOJIECUCTBUS; MOpAJIbHbIE, JTUYECKHUE, IIEHHOCTHBIE U
IOPUJNYECKAE OCHOBAHUS HEIUCKPUMUHAIIMOHHOTO B3aUMOJICHCTBUS B POCCUHCKOM U
3apyOe’)KHOM IPOCTPAHCTBE; METOJIBI U KPUTEPUU OIIEHKH COOTBETCTBMS OXKHMJIAHUMN KIMEHTA B
KOHTEKCTE MEXKYJIbTYPHOH KOMMYHHUKALIMHM B TYPUCTCKOW MHIYCTPHU
Ymems: MonepupoBaTh CUTyallud JOCTHUIKEHUSI KOHCEHCYCa B MYJIBTUKYIbTYPHOM KOMaHJE;
UJCHTU(UIIMPOBATh CTAAUM, IPUYMHBI U MOCIEACTBUS NOTEHUIUAIbHBIX KOHQNIMKTOB C IIEJIbI0
yIOpaBJIeHUsT KOHQIMKTHOW CHTYyalMel; WICHTH(UIIMPOBATh M YCTPAHSITh KOMMYHUKATHBHBIC
Oapbepbl  IPU  MEXKKYJIbTYPHOM  B3aUMOJCWCTBUM; MJICHTHU(GUIMPOBATH  HApYLICHU S
HEJUCKPUMUHAIIMOHHON  TOJUTUKU; MCIOJb30BaTh  KOMMYHUKATUBHBIE  HABBIKM  JJIS
NOAJEPKAHUS MEXKKYIBTYPHOTO B3aUMOJIEHCTBUS
Bnaoems: HaBplkamMy yrpaBi€HUsS W MOJEPUPOBAHUS MEXKKYJIbTYPHBIM B3aHUMOJICHCTBUS B
3aMKHYTOM COLMaJbHOM TIpyNIe; METOJaMU W NpUEMAMM pELIEHUs, MOJEpPUPOBAHUA U
yIpaBJICHUS STUYECKUMHU, PETUTHO3HBIMU U MHBIMU KOHQUIMKTaMH; HaBbIKAMH MPEOJIOJICHUS U
CTUMYJHPOBAHUSI  TPEOJOJCHUS  KOMMYHHKATUBHBIX  0appepoB B MEXKKYIBTYPHOM
B3aMMOJCHCTBUH; HaBBIKAMM IPOTUBOJEHCTBHUS JUCKPUMHUHAIMA B MEKKYIBTYPHOM
B3aMMOJICHICTBUY; HaBBIKAMU pa3paOOTKH HOBBIX CTAHJAPTOB HMHAYCTPUU Typu3Ma B
COOTBETCTBUHU € TPEOOBAHUAMH MEXKYJIBTYPHOIO B3aUMOJEHCTBUS areHT-KINEHT

«Hay4uHno-ucciaenopareabckuii cemunap "OtkpbiThiii Typusm' / Research seminar "Open
Tourism''»

The purpose of the discipline is to master the methodology of research activities in the field
of organizational support of innovative projects in international tourism and the formation of
methodological readiness of a graduate student to carry out research activities.

Objectives of the discipline:

» teaching academic work skills and abilities;

* preparation and conduct of scientific research;

* preparation and writing of scientific papers;

* preparation for presentation and public presentation with the results of research work;

* academic discussion and criticism of finished research papers, development of skills and
skills of conducting scientific discussion

The discipline is implemented in English.



As a result of mastering the discipline (module), the student must:

To know: features of involvement in the economic turnover of resources, ideas received from
the external environment.

Be able to: conduct research on collaboration practices in order to develop tourism projects

Possess: skills in planning tasks for the development of tourism projects, taking into account
regulatory and resource constraints.

Lesnb MUCIHUTIUTMHBI - OCBOCHUE METOIOJIOTHH HAYIHO-HCCIICA0BATEIBCKOMN JACATEIIBHOCTH B
cdepe opraHU3aIMOHHOTO 00ECIICUCHHSI MHHOBAIIMOHHBIX IIPOCKTOB B MEXKIYHAPOJHOM TypHU3ME
1 (GOpPMUPOBAHUE METOMOJOTMYECKOM TOTOBHOCTH MArMCTPaHTa K OCYIICCTBICHUIO HAYYHO-
HCCIEI0BATEIbLCKON TeATEIBHOCTH.

3agaun OUCIUILIINHEL:

. 00yueHHe YMEHHSIM U HaBBIKAM aKaJIEMUUYECKOU paboThI;

o MOJrOTOBKA U MPOBEJICHNE HAYIHBIX UCCIICIOBAHU;

. MOJTrOTOBKA U HallMCAaHUE HAyYHBIX padoT;

. MOATOTOBKA K MPE3CHTAlMd U MYOJMYHOMY BBICTYILIEHUIO C pe3ylbTaTaMu
Hay4YHO-HCCIIE0BATEIHCKON pabOTHI;

. aKaJIeMUYecKoe OOCYXJEHHE M KPUTHKAa TOTOBBIX HAay4HO-HCCIIEI0BATEIbCKUX

paboT, BeIpabOoTKa YMEHUH M HaBBIKOB BEJCHUS HayYHOH UCKyCcCUU
JucuunimHa peanu3yercs Ha aHININMCKOM S3bIKE.

B pesynbrare ocBOCHHS AUCIUILUIMHBI (MOOY/5) 00YdatOIMIiCs JOTHKEH:

3HaTh: 0COOCHHOCTH BOBJICUCHHUS B XO3SIMCTBEHHBII 000POT pecypcoB, UIeH, MOTydaeMbIX
W3 BHEUIHEW CpeJibl.

YMeTh: MPOBOAUTH UCCIIEIOBAHNE MTPAKTUK KOJIA0OpAINU B IENSIX Pa3BUTHUS TYPUCTCKU X
IPOEKTOB

Brnaners: HaBbBIKaMU TIJTAHUPOBAHUS 33/a4 Pa3BUTHS TYPUCTCKUX MPOEKTOB C Y4ETOM
OTPaHWYCHU HOPMATHBHOTO M PECYPCHOTO XapakTepa.

«MeToo0J10rusl NCCJIEI0BATEIBLCKOM 1eATEJIbHOCTH M akaJeMudeckasi KyJabTypa / Research
methodology and academic culture»

The purpose of the discipline is the formation of students' competencies that allow them to
understand and deeply comprehend the main provisions of the methodology of scientific research
in order to expand intellectual potential, form a scientific worldview and methodological culture.
And also to develop ideas about the principles and methods of research in relation to the subject
area of the master's program.

Tasks of the discipline:

* to introduce the conceptual apparatus of research activity, to give an idea of the basic
concepts of the methodology of scientific research, forms and methods of scientific cognition,
principles of organization of research activities;

« to familiarize with the characteristics and significant features of scientific texts of different
types (abstract, abstract, review, report, theses, article, etc.);

* to form the basis of scientific methodological culture;

* to lay the foundations for the implementation of oral and written analysis of phenomena,
processes and situations arising in the practice of tourism activities.

* to form the skills to use the acquired knowledge about the methodology and methods of
organizing scientific research in their educational and professional activities;



to familiarize with the methodology and technology of writing, design and defense of a
master's thesis in accordance with the norms of style and requirements for the content of this type
of research

As a result of mastering the discipline (module), the student must:

To know: the method of critical analysis of problem situations based on a systematic
approach; techniques for managing the work of a team, developing a team strategy to achieve the
goal; the basics of pedagogical activity in the main professional educational programs and
additional professional programs

Be able to: analyze the task, highlighting its basic components, decomposes the task; analyze
the possible consequences of personal actions in social interaction and teamwork, and builds
productive interaction; carry out pedagogical activities on the basic bachelor's degree educational
programs and additional professional programs focused on training personnel for the tourism
industry

To possess: the skill of critical analysis of problem situations based on a systematic
approach, to dewvelop a strategy of actions and analysis of the task, highlighting its basic
components, performs the decomposition of the task; the skills of managing the work of the team,
developing a team strategy to achieve the goal; the skills of carrying out pedagogical activities in
the basic educational programs of the bachelor's degree and additional professional programs
focused on training personnel for tourism industry

Henp aucuumniauHel - GopMupoBaHHE y 00ydaeMbIX KOMIETEHILHH, MO3BOJISIONMX UM,
HOHMMAaTh M TJIYOOKO OCMBICIMBATh OCHOBHBIE IIOJIOKEHUS METOJIOJOTMM HAay4yHOIro
MCCIICZIOBAHUS C LIEJTBI0 PACHIMPEHU S MHTEIUICKTYaIbHOTO MMOTEHIIHAa, POPMUPOBAHUS HAYIHOTO
MHUPOBO33PEHHUS U METOIOJIOTHYECKOM KylIbTYphI. A TaK K€ pa3BUTb IPEACTABIICHHUSI O IPUHITUITIAX
U METOJaX UCCIEe0BaHUS IPUMEHUTENBHO K IPEIMETHOM 00J1aCTH MarucTepcKoi MporpaMmal.

3aaun OUCIUAILINHEL:

®BBCCTH IIOHATUMHBINA ammapar Hay4dHO-UCCIEAOBATEIICKOM — JEATEIBHOCTH, J1aTh
IpeicTaBjIeHuEe 00 OCHOBHBIX MOHSTHUSX METOAOJIOTMHM HAydHOIO HcCieloBaHus, (opmax H
METOJaX HAaydyHOIo IIO3HAHMS, NPUHLUMIAX OpPraHU3alMH  Hay4dHO-UCCIEI0BATEIbCKON
JIeSTEIIBHOCTH

© 03HAaKOMUTH C XapaKTEPUCTUKAMHU U 3HAYMMBIMH IIPU3HAKAMH HAay4HBIX TEKCTOB Pa3HBIX
TUIIOB (aHHOTALUs, pedepaT, peleHs3us, J0KIad, TE3UChI, CTaThs U Ip.);

e chopMUPOBATh OCHOBY HAYYHOW METOJIOJIOTUYECKON KYJIBTYpHI;

®3aJI0KUTh OCHOBBI /ISl OCYLIECTBJIIEHMS YCTHOTO M IIMCBMEHHOIO aHan3a SBJICHUH,
IIPOLIECCOB U CUTYALIMH, BO3HUKAIOIMX B IIPAKTUKE TYPUCTCKOU JEATEIIBHOCTH.

e copMHUPOBATh YMEHMS MCIOJIB30BATh MOJyYEHHbIE 3HAHUS O METOJIOJIOTMU U METoJax
OpraHu3aIliy HAydHOTO MCCIIEIOBAHUS B CBOEH y4eOHO-TIPOeCCHOHABHON NEeSITEeNbHOCTH;

O3HAKOMHUTb C METOJUKOW U TEXHOJOTMeHW HamucaHus, OQOPMIEHUS U 3alMThl
MaruCTepCcKoM JAMCCEepTAlMi B COOTBETCTBUU C HOPMAMU CTHJIS 1 TPEOOBAHUSIMU K COACPIKAHUIO
nanuoro suaa HAP

B pesynbrare ocBOEHMS IUCHUILUIMHBI (MOIYIIs1) 0OyJaroMiicsl JOJKEH:

3nams: METOJ KPUTHYECKOIO aHajlu3a MPOOJEMHBIX CUTyalluid Ha OCHOBE CHUCTEMHOIO
MOJIXOJ; TIPUEMBI PYKOBOJCTBAa pabOTON KOMaH[bI, BHIpAOATHIBasi KOMAHHYIO CTPATETHIO IS
JOCTUIKEHUS TIOCTABJIEHHOM LIE€JIM; OCHOBBI IE€JAarorM4ecKOd JAEATENbHOCTH I10 OCHOBHBIM
npodeccuoHanbHbIM 00pa30BaTEIbHBIM MIPOrPaMMaM U JIOIOJHUTEIBHBIM MPOdeccHOHaTbHbIM
nporpamMmmam

Ymems: ananuszupoBaTh 3ajauy, BbLAENSAS €€ 0a30Bble COCTABJISIONIME, OCYIIECTBISET
JEKOMIIO3ULMIO 33Jauyd; aHAJIM3UPOBaTb BO3MOJKHBIE IIOCIEIACTBUS JIMYHBIX JEHCTBUM B



COIIMAJILHOM B3aMMOJICCTBUM U KOMaHIHON paboTe, U CTPOUT MPOAYKTUBHOE B3aMMOICHCTBUC;
OCYH.[@CTBHHTL ne;[aromquKyro HCATCIIBHOCTh ITO OCHOBHBIM 06pa30BaTeHLHLIM HpOI’paMMaM
OakayaBpraTa U JOTOJHUTEIBHBIM MPOPECCHOHATBLHBIM MPOrpaMMaM, OPHEHTHPOBAHHBIM Ha
IO AT OTOBKy KaILPOB JJIA I/IHILyCTpI/II/I TypI/I3Ma

Bnaoemwv: HaBBIKOM KpUTHYECKOTO aHaJIM3a MPOOJIEMHBIX CUTYaIlU Ha OCHOBE CUCTEMHOTO
MOJX0/1a, BBIPAOATHIBATH CTPATETUIO JCHCTBUN W aHaimM3a 3aJadd, BBIIENSS e¢ 0a30BbIe
COCTaBIISIIOLME, OCYIIECTBISET JEKOMIIO3UIIMIO 3aJjauyd; HaBBIKAMU PYKOBOJCTBA pabOTOi
KOMaH/hbI, BI)Ipa6aTI)IBa$[ KOMaHI[HYIO CTpaTel"I/IIO 1A AJOCTUXKCHU A HOCTaBﬂeHHOﬁ neiu,
HaBBIKAMU OCYIIECTBJICHUS TEIaroTHYecKoil NesTeIbHOCTH MO OCHOBHBIM 0Opa30BATEIbHBIM
nporpamMmaMm  0OakajaBpuara W JIOMOJHUTENBHBIM  MPO(ECCHOHAIBHBIM  MpOoTrpamMmmam,
OPUEHTUPOBAHHBIM Ha MOATOTOBKY KaJpOB JIJIsl HHIYCTPUHU TypHU3Ma.

«JIaGopaToOpHbIii MPAKTHKYM MO TEXHOJOTHSIM OPraHU3alMUd TYPUCTCKOW JesiTeJILHOCTH /
Laboratory workshop "Technologies for organizing tourism business'*»

The purpose of the discipline: the formation of students' practical knowledge in the field of
organization of tourism activities, the formation of a complete understanding of tourism activities
and tourism in general, which consists of obtaining knowledge both in theoretical and practical
aspects.

Tasks of the discipline:

+ Study of the essence of tourism as a social phenomenon;

* Study of the legal features of the regulation of tourism activities;

* Consideration of issues related to the formation of a tourist product and evaluation of its
effectiveness and competitiveness;

» Familiarization with the peculiarities of the regulation of tourist activity in the Russian
Federation.

As aresult of mastering the discipline (module), the student must:

To know:

Features of the implementation of tourist activities on the territory of the Russian Federation

Be able to:

Apply knowledge about various subjects of relations in the field of tourism, about the
creation and implementation of a tourist product in practice.

Possess:

The skills necessary to work in travel companies.

Hens aucrumunHbl: GOpMUPOBAHUE Y CTYICHTOB MPAKTUUYECKUX 3HAHUU B cepe opraHu3aIiun
TYPUCTCKOM  AEATENbHOCTH, (OPMHpPOBAHHWE TIOJHOTO TMPEACTABICHUS O TYPUCTCKOM
ACATCIBHOCTU U TYpU3ME B LICTIOM, KOTOPOE€ COCTOUT U3 MMOJIYUCHUA 3HAHUU KaK B TCOPETUUCCKOM
aCTeKTe, TaK ¥ B MPAKTHYECKOM.
3amaun TUCHUTLINHBL:
e lI3ydeHME CYIHOCTH TypH3Ma KaK COI[MATBHOTO SBJICHUS,
e lI3yyeHue npaBoOBBIX OCOOCHHOCTEH PETYIUPOBAHUS TYPUCTCKON JESTEIbHOCTH;
e PaccmoTpeHne BOMPOCOB (OPMHPOBAHHS TYPHCTCKOTO TIPOJIYKTa ¥ OIICHKH €ro
3(PeKTUBHOCTH 1 KOHKYPEHTOCTIOCOOHOCTH;
e O3HakOMJICHHE C OCOOCHHOCTSMH PETYJMPOBAaHUS TYPUCTCKOW JIESATENBHOCTH B
Poccuiickoit @enepanum.



B pesynbraTe OCBOSHUS TUCHUIUIAHBI (M0OY/15) OOYJAIOMMICS TOJDKEH

3HaTh:

OcoOeHHOCTH pealM3alii TYPUCTCKOM JCSATEbHOCTH Ha TeppuTopum Poccuiickoit
®denepaunu

YMeTsh:

[IpumeHsTh 3HAHUS O PA3IMYHBIX CYObEKTaX OTHOIICHUM B cdepe Typu3Ma, O CO3MaHUU U
peanu3alnny TYpUCTCKOTO MPOAYKTa Ha MPAKTUKE.

Brianers:

HaBbikamu, He0OX0AUMBIMU AJIs1 pa0OTHI B TYPUCTCKUX KOMITAHHSIX.

«[IpocTpaHCTBeHHOE TUIaHHpOBaHMe Typucrckux cucrem / Spatial planning and
organization of tourism systems»

The purpose of the discipline is to study the theoretical and practical foundations of spatial
design of tourist systems and their activities, using the regulatory and technical framework for the
implementation of project activities and the formation of a tourist product.

Tasks of the discipline :

- to familiarize students with the main stages of spatial design of the tourist system,

- to establish the current foundations of investment activities and the creation of projects;

- identify the main pre-project work and market research;

- to investigate the regulatory and technological documentation regulating tourism
activities and documentation support of project activities;

- to determine the current trends in the development of tourist systems.

The discipline is implemented in English.

As aresult of mastering the discipline , the student must:

Know: forms of monitoring and evaluating the effectiveness of departments involved in
spatial planning; forms of monitoring and evaluating the effectiveness of departments; forms of
monitoring and evaluating the effectiveness of departments.

Be able to: monitor the execution of procedures and the effectiveness of activities; monitor
the execution of procedures and the effectiveness of activities; monitor the execution of procedures
and the effectiveness of activities.

Possess: methods of planning, organizing, motivating and coordinating the activities of
enterprises (divisions) of enterprises of the tourist system or other areas in which it is necessary to
carry out professional activities methods of planning, organizing, motivating and coordinating the
activities of enterprises (divisions) of enterprises of tourist systems or other areas in which it is
necessary to carry out professional activities; methods of planning, organizing, motivating and
coordinating the activities of enterprises (divisions) of tourism enterprises or other areas in which
it is necessary to carry out professional activities.

llenp  OUCHUIIIMHBI - HU3y4€HHE TEOPETHYECKUX W  IPAKTUYECKHMX  OCHOB
IPOCTPAHCTBEHHOIO  IMPOEKTUPOBAHUSA TYPUCTCKUX CHCTEM M HUX JEITEIbHOCTH, C
UCIIOJIb30BAHMEM  HOPMATUBHO-TEXHHUYECKOW  0a3bl Ui OCYIIECTBIEHUS  MPOEKTHOU
JEeSTEIIbHOCTU ¥ (POPMHUPOBAHUS TYPHUCTCKOTO TPOAYKTA.

3ajauu JUCHUIUINHBI

- 03HAKOMHUTH CTYIEHTOB C OCHOBHBIMH 3TallaMHU IPOCTPAHCTBEHHOTO MPOEKTUPOBAHUS
TYPUCTCKOM CHCTEMBI,

- YCTAaHOBHUTb AaKTyaJIbHbI€ OCHOBBl MHBECTHI[MOHHOHN JESATEIBHOCTBIO M CO3JaHUEM
IIPOEKTOB;



- BBISIBUTH ITIaBHbIE IPEAIPOCKTHBIE pa0OThl U MApPKETUHIOBBIE UCCIEI0BAHUS PhIHKA;
- HCCJEN0BaTh HOPMAaTHUBHO-TEXHOJIOIMYECKYIO JOKYMEHTALMIO, PEMIAMEHTUPYIOIILYIO

TYPUCTCKYIO JESITEIBHOCTh U JOKYMEHTALIMOHHOE CONPOBOXKIEHNE IIPOCKTHOM NEATECIIBHOCTH;

- OIpENEIUTh COBPEMEHHBIE TEHACHIIUN PA3BUTHUS TYPUCTCKUX CHCTEM.

Jlucyunnuna peanuzyemcs Ha AH2IUNICKOM S3bIKE.

B pe3ynprare 0CBOSHUS TUCIUTIIIMHBI 00YJaIOIIHIICS JTOJIKEH:
3Hath: (OpMBI KOHTPOJS M OLEHKA S(PPEeKTUBHOCTH AEATENBHOCTH JIeMapTaMEHTOB,
3aJICIICTBOBAHHBIX B IIPOCTPAHCTBEHHOM IUIAHUPOBAHUM; (OPMBI KOHTPOJII U OLEHKU
3(p(hEeKTUBHOCTU JIEATENBHOCTH JETIapTaMEHTOB; (JOPMBbI KOHTPOJIL U OLEHKH 3(PPeKTUBHOCTHU
JEeSITEIbHOCTU JeNapTaMEHTOB.
YMeTh: NPOBOAMTH KOHTPOJb HWCHOJHEHUs Mpouenyp U SPPEeKTUBHOCTh JAEATEIBHOCTH;
IPOBOJIUTh KOHTPOJIb HCIOJIHEHUS Mpoueayp U S(PPeKTUBHOCTb JAEATENbHOCTH; MPOBOIUTH
KOHTPOJIb UCIIOJIHEHUS MTpoLeayp U 3(OPeKTHBHOCTD 1ESTEIbHOCTH.
Bnadems: npuemamu IIIaHUPOBAHUS, OPTaHU3AL UK, MOTUBALIMYU U KOOPAUHALUY JESTETbHOCTH
npeanpusTuil (MoApas3ieieHnii) NpeAnpUsSTU TypUCTCKOM CHCTeMBbl WM ApPYrux cdepax, B
KOTOPBIX HEOOXOJUMO  OCYIIECTBJIEHHE MPOPECCHOHANBHON  NEATeNbHOCTH  IpHEMaMi
NJaHUPOBAHUsS, OpPraHMU3allMM, MOTHUBALIMM M KOOPAWHALUU JIEATEIBHOCTH TPEANPUSITUNA
(mozmpasneneHuil) MNpennpusATHH TYpUCTCKUX CHCTEM MIJIM JApyrux cdepax, B KOTOPBIX
HEOOXOAMMO OCYIIECTBJIEHHE NPO(ECCHOHANBHON AEATENbHOCTH; MpPUEMaMH IUIAHUPOBAHUS,
OpraHu3aliy, MOTHBALMU WU KOOPAMHALMHM JAEATEIBHOCTH NpeanpusTuil (TmoapaszieneHu i)
npeanpusTuii cgepsl Typu3Ma WM JpYyruxX cdepax, B KOTOPHIX HEOOXOIUMO OCYIIECTBIICHH €
npo(eCCUOHANBHOM 1eSTENbHOCTH.

«HOCTpaHHBIN #A3BIK B NPo(eccnoHaabLHON nesTebHOCTH / Foreign language in tourism
professional practice»

The purpose of the discipline:

- mastering by students the necessary and sufficient level of communicative and
professional competence to solve social and communicative tasks in professional and scientific
activities when communicating with foreign partners and at professional venues (conferences,
etc.);

- formation of translation competencies, acquisition by students of a set of theoretical
knowledge, practical skills and skills for adequate bilingual translation;

- formation of students' necessary communicative language competence, as well as a high
level of social and professional culture for conducting professional correspondence and
maintaining professional interaction;

- formation of students' ability and readiness for intercultural communication, necessary
and sufficient for the use of aforeign language in professional-communicative, scientific-research,
expert-analytical, editorial-publishing and cultural-educational activities.

Tasks of the discipline:

* be able to iterpret professional texts in a foreign language necessary for forming
judgments on relevant professional, social, scientific and ethical issues;

» master professional skills of analyzing texts of professional and socially significant
content;

* master the professional skills of translation and interpretation of professional texts.

As aresult of mastering the discipline (module), the student must:
To know:



modern trends in the use and development of linguistic means of communication for the
effective implementation of professional activities; for building competent internal and external
corporate communication; methods of using linguistic means to create and promote media
products; basic language norms and stylistic turns in Russian and foreign languages and how to
apply them when performing tasks on this type of practice; Russian Russian and foreign languages
professional, cultural, regional peculiarities in professional rhetoric in the field of advertising and
public relations; basic and variable formats of nonverbal types of communication in Russian and
foreign languages, depending on the goals of communicative interaction during professional
activity as a trainee; the basics of business communication in oral and written forms in the state
language of the Russian Federation and any other foreign language, their types; rules of linguistic
speech etiquette and dialogue, laws of composition and style, persuasion techniques for self-
organization when performing tasks provided for by this type of practice; professional jargon and
features of linguistic communication in the field of advertising and public relations in Russian and
foreign languages, including in the context of drafting alegally and legally competent language in
professional activities in as an intern.

Be able to:

Russian Russian and foreign language tools to build professional business communication
inside and outside the corporation; to build a competent negotiation strategy during the creation
and promotion of media products; to use the language tools of Russian and foreign languages in
verbal and non-verbal versions for the organization of documentation and other support of the
processes of creation and promotion of media products in the implementation of professional
activities as a trainee; Russian Russian and foreign languages to read, translate and compile
documents to support professional activities in the field of advertising and public relations as an
intern, including taking into account the peculiarities of the norms and rules of the legal language;
to carry out oral public mass communication in Russian and foreign languages using non-verbal
forms of communication for the purposes of communicative interaction with various types of
audiences in the course of performing professional activities as an intern; use basic information
and communication technologies when searching for the necessary information in the process of
solving standard communicative tasks formed by the head of the practice from the organization to
achieve professional goals in the state language of the Russian Federation and any other foreign
language; critically analyze and interpret

oral and written professionally oriented information

in Russian and translate such information from other foreign languages when performing
tasks provided for by this type of practice.

Own:

Russian Russian and foreign languages; the ability to compose grammatically literate texts
in the process of creating and promoting a media product in the course of professional activity as
an intern; the skills of drafting documents in Russian and foreign languages, including in the
framework of conducting business correspondence; the ability to create grammatically literate
texts in the process of creating and promoting a media product in the course of professional activity
as an intern; the skills of drafting documents in Russian and foreign languages, including in the
framework of conducting business correspondence and negotiation, including with the use of
techniques of professional rhetoric and non-verbal forms of communication adapted to the goals
of communicative interaction to ensure professional activity in the field of advertising and public
relations as an intern; communication skills in oral and written forms in the state language of the
Russian Federation and foreign languages to solve the problems of interpersonal and intercultural
interaction within the practical tasks of the head of the practice from the organization for
preparation and implementation of a communication campaign and event; ability to critically



analyze and synthesize oral and written professionally oriented information in Russian and foreign
language(s) when carrying out professional activities as a trainee.

[lenb quCIUTIIIUHBL:

- OBJIQJICHHE CTY/IECHTAaMH HEOOXOAUMBIM U JOCTATOYHBIM YPOBHEM KOMMYHUKATHBHOMN
U MPOPeCCUOHAIBHON KOMITCTCHIIMHU IS PEIICHHS COIMaIbHO-KOMMYHHKATUBHBIX 3a7ad B
npoecCHOHANBHON 1 HAaydHOH eSTeIbHOCTH MPH OOLICHUH ¢ 3apyOeKHBIMH MMapTHEpaMH U Ha
podeCCHOHATBHBIX IUIOMAAKAX (KOHPEPEHIIUAX U T.1.);

- ¢dopMHpOBaHHE TIEPEBOAUYECKUX KOMIICTCHIIMM, MPUOOpPETeHUE OO0ydaeMbIMH
COBOKYITHOCTH TEOPETUUYECKUX 3HAHUU, MPAKTHUYECKUX YMEHUN M HABBIKOB JJISI OCYIICCTBIICHH S
aICKBaTHOTO JIBYS3BIYHOTO MEPEBO/IA;

- dopmupoBaHue y CTYICHTOB HEOOXOAMMON KOMMYHHUKATHUBHOW SI3BIKOBOM
KOMIIETEHIINH, & TakKe BBICOKOTO YPOBHS COLMAIBHONW M NMPO(eCCHOHATBHON KyAbTYpHI IS
BeJICHU S TPOPECCUOHATBHOM MEPETTUCKU U TOAIEPIKAHUS TPOPECCHOHATBHOTO B3aMMOICHCTBUS,

- (GopMHUpOBaHHE Y CTYIEHTOB CIHOCOOHOCTM U TOTOBHOCTH K MEXKYIBTYPHOM
KOMMYHHUKAIlHA, HEOOXOIMMOW ¥ JTOCTATOYHOW JUIsI MCIIOJNB30BAaHUS MHOCTPAHHOTO SI3bIKA B
npogeccuOHaTbHO-KOMMYHUKATUBHOM, Hay4YHO-HUCCIIE0BATEILCKOMH, 9KCIIEPTHO-
AHATMTHYECKOU, PEIaKIMOHHO-U3AAaTEIbCKOM M KYJIbTYPHO-IPOCBETUTENBCKOM ESTETFHOCTH.

3agaum TUCHUILINHBL:

® yMeTh HMHTEPIPETHPOBATH MPOQPECCHOHATBHBIC TEKCThI HAa MHOCTPAHHOM S3BIKE,

HeoOXoauMble  Jisi  (OPMHUPOBAHHS  CYXKAEHHH 1O  COOTBETCTBYIOIIUM
npodeccroHanbHbIM, COLMATBHBIM, HAYYHBIM U 3TUYECKUM MpobIemMam;

e OBJAJETh NPOPECCHOHATHFHBIMU HAaBBIKAMHU aHANIM3a TEKCTOB MPOQECCHOHAIBHOTO U

COLIMAJIbHO 3HAYMMOTO COJICPIKaHUS;
e OBIaACTh MPOPECCHOHATLHBIMU HaBBIKAMH TMHCHBMEHHOTO M YCTHOTO TIIepeBOja
TEKCTOB MpodeccroHaTbHON HAMPaBIEHHOCTH.

B pesynbrare 0CBOCHUS TUCIHUIUTHHBI (MOOY/isl) OOYIArOIIMIICS TOJDKEH:

3HaTh:

COBPEMEHHbIE TEHJCHIMU HCIOIb30BAHUS W  Pa3BUTHS JIMHIBUCTHYECKUX  CPEICTB
KOMMYHHUKalMM 751 3(QPEKTUBHOTO OCYIIECTBIECHUS NPOPECCHOHAIBHOM IEATeNIbHOCTH; IS
IIOCTPOCHHUSI TIPAMOTHOM BHYIPHM- U BHEIIHCKOPIOPAaTMBHONW KOMMYHMKALIMH; METOIbI
VCIIOJIB30BAHMS JIMHIBUCTUYECKUX CPEACTB Ul CO3JAHUSA W INPOABUKCHUS MEIUAIpPOIYKTa;
OCHOBHBIE SI3bIKOBBIE HOPMBI U CTHJIMCTUYECKHE 00OPOTHI HA PYCCKOM M MHOCTPAHHOM SI3bIKaX U
KaK MX IPUMEHATH NPH BBITIOJIHEHUH 3aJaHUH 110 TAaHHOMY BUY IIPAKTUKH; POQeCcCHOHATIBHBIE,
KYJIbTYpHBIE,  PETMOHAJbHBIE OCOOEHHOCTHM PYCCKOTO M HMHOCTPAHHBIX SI3bIKOB B
npoecCHOHANBHON PUTOpUKE B cdepe peKIambl M CBs3CH ¢ OOIMIECTBEHHOCTHIO; OCHOBHBIE U
BapHaTHBHBIE (POPMAThl OCYLIECTBIIEHUS HEBEPOAIbHBIX THIIOB KOMMYHMKALIUM B PYCCKOM M
MHOCTPaHHBIX A3bIKaX B 3aBUCUMOCTH OT LI€JI€H KOMMYHMKATHBHOIO B3aHUMOJICHCTBUS B XOJ€
po(eCCUOHANBHOM EATENbHOCTH B KAUECTBE MPAKTUKAHTA; OCHOBBI JIEJIOBOM KOMMYHHUKAIIUHU B
YCTHOW M MMCBMEHHOH (JopMax Ha TroCyAapCTBEHHOM si3bike PD u m000M APYroM WHOCTPaAHHOM
A3bIKE, MX BHJIOB; IIpaBUJa S3BIKOBOIO pEYEBOIO 3THUKETa U BEIEHUs AMANIOra, 3aKOHBI
KOMITO3UIIMU U CTHJISL, IPUEMBI YOSKICHUS JJIsi CaMOOPraHU3alluy IIPU BBIMOJHEHUHU 3aJIlaHU,
IPEIYCMOTPEHHBIX JAaHHOM BHIOM IPAKTUKHU; PO(eCcCHOHATIBHBIE XKaprOHU3Mbl 1 OCOOCHHOCTU
JMHTBUCTUYECKON KOMMYHUKALUH B cepe peKiiaMbl U CBS3EH C OOIECTBEHHOCTHIO Ha PYCCKOM
U MHOCTPAHHBIX S3bIKaX, B T.4. B KOHTEKCTE€ COCTABJICHMS 3aKOHOJATEIIBHO M FOPUINYECKH
IPaMOTHOTO sI3bIKa B MPOECCUOHATBHON JESITeNbHOCTH B KAUeCTBE NMPAKTHKAHTA.



Ymers:

M CII0JIb30BATh SI3bIKOBBIE CPE/ICTBA PYCCKOTO M MHOCTPAHHOIO SI3bIKOB JIJISl IOCTPOEHUS 1€I0BOM
npoecCUOHANbHOM KOMMYHMKAlMM BHYTPM M BHE KOPIOpAlMH; MOCTPOUTH TI'PaMOTHYIO
CTpaTeruio BEJICHUS IEpPErOBOPOB BO BpPEMs CO3JaHUS M IPOJBMXKEHHUS MEIUANpPOJyKTa;
OPUMEHATh SI3BIKOBBIE CPEJCTBA PYCCKOTO W HWHOCTPAHHOIO S3BIKOB B BepOaJbHOM U
HeBepOAIbHOM BapUaHTax ISl OpraHM3allMU JOKYMEHTALlMOHHOTO W HWHOIO COIPOBOXACHMS
IPOILIECCOB CO3aHHUS U TPOJIBUKEHUS MEUAPOIYKTOB ITPH OCYILECTBICHUH MPOQeCcCHOHATBHOM
NEeSITETbHOCTH B KauyeCTBE MPAaKTUKAaHTA; YUTaTh, NEPEBOAUTH U COCTABJATH JTOKYMEHTHI Ha
PYCCKOM M HMHOCTPAHHOM SI3bIKaX JUISL COMPOBOXKIACHUS MPO(ECCHOHATBHON JEesATEeNbHOCTH B
00J1acTH peKiamMbl M CBs3ell C OOLIECTBEHHOCTBIO B KaueCTBE IPAKTUKAHTA, B T.4. C Y4ETOM
0CcOOEHHOCTEH HOPM W MPaBUJ IOPUAMYECKOTO $3bIKA; OCYIIECTBIISATH YCTHYIO IYOJIMYHYIO
MacCoByH0 KOMMYHMKALIMIO Ha pPYCCKOM M MHOCTPAaHHOM $3bIKaX C MCIIOJIb30BAaHUEM
HeBepOAIbHBIX (JOpPM OOLICHHS K IeJIIM KOMMYHHUKAaTHBHOTO B3aWMOJICHCTBUS C Pa3IMYHbBIMU
TUIIAaMH ayAUTOPUHA B XOJA€ BBINOJHEHUS NPO(PECCHOHATBHON JEATENbHOCTH B KauecTBE
NPAKTUKAHTA; UCIIOJIb30BAaTh OCHOBHBIE HH(POPMALIMOHHO - KOMMYHUKAITHOHHBIE TEXHOJIOTUH TIPH
IOMCKe HEOOXOoIMMONH HMHGOpPMALUM B IPOLIECCe PEUIeHUs] CTaHAAPTHBIX KOMMYHUKATHBHBIX
3a1a4, CQOPMHUPOBAHHBIX PYKOBOJUTENIEM MPAKTUKA OT OpraHu3aluu s JOCTHIKEHUS
npoecCUOHANBHBIX 1INl Ha rocylnapcTBEHHOM s3blke PD u j1:000M JIpyroM HHOCTPaHHOM
A3bIKE; KPUTUUYECKU aHATTM3UPOBATh U UHTEPIPETUPOBATD

YCTHYIO M MMCbMEHHYIO PO(ECCHOHATIEHO OPUEHTUPOBAHHYIO HH(opMaIuio

Ha PYCCKOM sI3bIKE€ W IEpEeBOJA Takoil MH@OpMallMU C APYIrUX HMHOCTPAaHHBIX S3bIKOB MpU
BBIITOJIHEHUH 3aJJaHU M, IIPEyCMOTPEHHBIX JAHHOM BUJIOM IIPaKTHUKH.

Bianerts:

HaBbIKAMU HCITOJIb30BAHUS S3BIKOBBIX HOPM U CTHIIMCTUYECKUX 00OOPOTOB B paMKax cOOCTBEHHOM
npodeccuoHanbHONW JESTENbHOCTH B KauecTBE IPAKTUKAHTA; HaBbIKAMHU BEICHHS JI€JOBOM
NEPenuCKd Ha PYCCKOM W MHOCTPAHHOM SI3BIKAaX; CIIOCOOHOCTBIO COCTaBIISATH T'PAMMAaTHUYECKU
IPaMOTHBIE TEKCThI B MTPOLIECCE CO3aHUS U NMTPOJBUKEHHS MEUANPOTYKTA MIPH OCYILECTBIEHUN
npo(eCCHOHANBHON  JIEATETPHOCTH B KAueCTBE IMPAKTUKAHTA; HAaBBIKAMH COCTABIICHUS
JIOKYMEHTOB Ha PYCCKOM W MHOCTPAaHHOM f3bIKaX, B T.4. B paMKaxX BEJECHMs JeTOBON MepenucKl
U BEJICHUS NIEPETOBOPOB, B T.4. C 33J€ICTBOBAHUEM IPHUEMOB MPO(eCCHOHATBHON PUTOPUKUA U
HeBepOaIbHBIX (OPM KOMMYHMKAIlMH, QJaNTUPOBAHHBIX K IEIAIM KOMMYHUKATHBHOTO
B3aMMOJCHCTBUS A oOecrieyeHus: MpoQecCUOHAIbHOM MAESTENbHOCTH B cepe pexiaMbl U
CBsI3eil C OOIIECTBEHHOCThIO B KAUeCTBE NMPAKTMKAHTA; HABBIKAMM KOMMYHUKAI[UU B YCTHOW W
NHUCbMEHHOM (opMax Ha rocyJapCTBEHHOM si3bike P® u MHOCTpaHHOM SI3bIKaX Ul PELECHUs
3aJa4 MEKIMYHOCTHOTO ¥ MEXKYIBTYPHOIO B3aUMOJEHCTBUS B paMKaX IPAKTUYECKUX 3aaHUN
PYKOBOAUTENS IPAKTUKM OT OpraHU3allMU 10 MOJArOTOBKE M IPOBEACHHUIO KOMMYHUKAI[MOHHON
KaMIIaHUM U MEPOMNPHSATUS; CIIOCOOHOCTBIO K KPUTHYECKOMY aHaJIM3y M CHHTE3Y YCTHOW U
U CBbMEHHOM MPO(eCcCHOHAIbHO OPUEHTUPOBAHHONW MH(POPMALIMM HA PYCCKOM U HHOCTPAHHOM (-
BIX) S3bIKE (-aX) TMPU OCYIIECTBICHHHM MNPO(ECCHOHANBHON JIESATENbHOCTH B KauecTBe
IPAKTUKAHTA.

«PaszBuTHe KaapoBbIx pecypcoB / Human resources developmenty

The purpose of the discipline: the acquisition by students of the skills of understanding the
personnel system in organizations of the tourism industry, to form an idea of the possible
regulation of human resources in the organization.

Tasks of the discipline:



* Study of the essence of the personnel sector in the organization as a whole and the tourism
organization;

* Study of the legal regulation of personnel management in the organization;

* Consideration ofissues in the field of possible improvement of human resources as a source
of providing high-quality tourist services.

As aresult of mastering the discipline , the student must:

To know:

Features and construction of processes within the framework of skills improvement and
personnel development of the organization

Be able to:

Apply knowledge about various ways to develop the organization's human resources

Possess:

Communication, organization and leadership skills for effective management of human
resources.

Henp qucnuninHbl: IpUOOPETEHUE CTYAEHTAMU HAaBBIKOB ITOHUMAaHUS KaJpOBOM CHCTEMBI
B OpraHM3alMsIX TYPUCTCKOM MHIYCTpUHU, CPOPMUPOBATH IMPEACTABICHHE O BO3MOKHOM
PEeryaIupoBaHUU KaJpOBBIX PECYPCOB B OpPraHU3ALUH.
3amauy TUCLUTUINHBL:
e JI3yyeHue CymHOCTH KaIpOBOIO CEKTOpa B OPraHM3allMU B LEJIOM M TYPUCTCKOU
OpraHM3aluy;
e lI3ydeHune npaBoOBOIO PETYIUPOBAHUS YIIPABICHUS IIEPCOHAIOM B OpraHU3aluH ;
e PaccmoTpeHue BOIpOCOB B 00JACTH BO3MOYKHOTO COBEPIIEHCTBOBAHUS KaJpPOBBIX
peCypcoB Kak UCTOYHHUKA IIPEIOCTABICHUS KAYECTBEHHOW TYPUCTCKON YCIIYTH.

B pesynbrare ocBOCHUS IMCHUILIMHBI OOYJarOIIMICS TOJKEH:

3HaTh:

Oco0eHHOCTH U TOCTPOEHUE IMPOIECCOB B paMKaX COBEPILICHCTBOBAHUS HABBIKOB U
Pa3BUTHS KaJIpOB OpTaHU3AINHU

YMeTh:

[TpuMeHATh 3HAHUS O PA3TMYHBIX CIIOCO0aX Pa3BUTHS KaIPOBBIX PECYPCOB OpraHU3aIuN

Brnaners:

HaBbikaMyu KOMMyHHKAI[MHM, OpPraHW3aIliyd U JUAEepPCTBA I d(PPEKTUBHOTO YIpaBJICHUS
KaJpOBBIMU peCypcami.

«Pa3paboTka TypoB KyJbTYPHBIX 00beKTOB U AecTuHanuii / Tour Development for cultural
sites and destinations»

The purpose of the discipline is to form a system of theoretical knowledge among students
on the basics of the state cultural policy in the field of natural and cultural heritage, aimed at
preserving and effectively using the national natural and cultural heritage of the regions of the
Russian Federation.

Tasks of the discipline:

- studying the traditions of preserving the cultural and natural heritage of Russian regions,
as well as highlighting the main problems of the modern process of heritage preservation;

- analysis of various types and forms of use of cultural and natural heritage in cultural,
educational, educational and tourist spheres;



- study of international and domestic regulatory documents on the main problems of
preservation of cultural and natural heritage.

- selection of optimal methods and forms of tourist use of objects of natural and cultural
heritage.

As a result of mastering the discipline , the student must:

To know:

- methodological foundations for the development of the concept of regional development;

- have an idea of the interaction of the tourism industry with other social and natural systems
and complexes;

- the main types of objects of natural and cultural heritage, types and forms of activities for
their preservation and use both in theory and in practice.

Be able to:

- develop an effective strategy for the development of the region using cultural heritage sites;

- apply regulatory legal acts and modern technologies to improve the efficiency of
conservation and tourist use of natural and cultural heritage sites.

Own:

- skills in preparation of forecast and pre-project documentation;

- methods of analysis and generalization of current information about the processes taking
place in the regions;

- methods and techniques of using objects of natural and cultural heritage in the design,
formation and implementation of a tourist product.

Henp aucuuniauHbl: GOPMHUPOBAHHE y CTYJCHTOB CHUCTEMbl TEOPETUUYECKUX 3HAHUU MO
OCHOBaM TOCYJapCTBEHHOW KyJlbTYpHOH IOJUTUKUA B OOJACTH HPHUPOAHOIO M KYIBTYPHOTO
Haclleusl, HalpaBJICHHOW Ha coxpaHeHHEe U S()PEeKTUBHOE MCIOIB30BAHUE HAIIMOHAJIBHOIO
IIPUPOJTHOTO U KyJIBTYPHOTO JTOCTOSIHUS pernoHoB Poccuiickon denepanuu.

3aaun TUCLHUTUIAHBI:

- WU3y4EHHUE TpaJuLMI COXpPAaHEHMS KyJbTYPHOTO M HPUPOJHOIO HACIEAHUs PETMOHOB
Poccuu, a Takke oOcBelleHHME OCHOBHBIX MMpPOOJEM COBPEMEHHOIO IpOIecca COXpaHEHUs
Haclenus;

- QaHAJIU3 PA3TMYHBIX BUAOB U (JOPM HCIIOIB30BAHUS KYJABTYPHOTO M MPUPOIHOTO HACTE U
B KyJIbTYpHO-TI03HABaTEIbHON, 00pa30BaTeNbHOM, BOCIIUTATEILHON U TYPUCTCKOM cdepax;

- U3y4EHHE MEXIyHapOJHBIX M OTEUYECTBEHHBIX HOPMaTUBHBIX JOKyMEHTOB 110 OCHOBHBIM
npo0sieMaM COXpaHEHUs KyJbTYPHOIO W IMPUPOJHOIO HACIEAUSL.

- BBIOOp ONTHUMAJIBHBIX METOAOB M (OPM TYpPHCTCKOTO HCIOJIb30BAHUS OOBEKTOB
IPUPOJHOTO U KYJIBTYPHOIO HAaCIeIus.

B pesynprare 0cBOEHUS TUCIUTIIMHBI 00yJalOUIiCs JOIKEH:

3HaTh:

- METOJI0JIOTUYECKUE OCHOBBI Pa3pabOTKU KOHLEMLUH Pa3BUTHS PETHOHA,;

- IMETh IIPEACTABJICHUE O B3aUMOACUCTBUY NHAYCTPUH TypU3Ma C IPYTUMHU COLMAIIbHBIMU
Y IPUPOJHBIMHA CUCTEMaMH U KOMILIEKCAMH;

- OCHOBHBIE THUIIBI OOBEKTOB MPHUPOJHOTO U KyJIBTYPHOIO HAaCIeqHs, BUABI U (OPMBI
JIESATEIIBHOCTH 10 UX COXPAHEHHUIO U UCIIOJIB30BAHUIO KaK B TEOPUH, TaK U HA IIPAKTUKE.

VYMerTs:

- paszpabaTbiBaTh A(PQPEKTUBHYIO CTPATETUI0 PA3BUTHS PETHOHA C HCIHOJIB30BAaHHEM
00BEKTOB KyJIbTYPHOI'O HAacleaus;

- IIPUMEHATh HOPMATUBHO-IIPABOBBIC AKThl U COBPEMEHHBIC TEXHOJIOTUN ISl TIOBBIILCHUS
3(GQPEKTUBHOCTH COXPAHEHUS M TYPUCTCKOTO HCIOJIb30BAaHUS OOBEKTOB IMPUPOJHOIO H
KyJIIbTYPHOIO Haceausl.

Bnaners:

- HaBBIKAMM IIOATOTOBKH IIPOTHO3HOM U MPEAIIPOCKTHON JTOKYMEHTALUU;



- METOJIaMH1 aHaJIn3a U 000OIIEHHS TEKyIeH WHQPOPMAIIMU O TPOIIeCcCcax, TPOUCXOAIIMX B
peruoHax;

- MCTOAaMHU 1 IMpUEMaMH UCIIOJIb30BaHUA O6’b€Kf0B MNpUPOAHOIO U KYJIbTYPHOI'O HACJICOUA
IIPH POCKTUPOBAHUH, (POPMUPOBAHUHU U PEATHU3ANHNH TYPHUCTCKOTO MPOJIYKTA.

«PexjiaMHas eI TeJJbHOCTH B MeKAyHapoaHoM Typusme / International tourism advertising,
design and promotional materials»

The purpose of the course is to study the real practices of advertising in the field of services
and tourism along with other communication processes and technologies; to master the basic
technologies of advertising, techniques of media planning and advertising consulting; to form
professional competencies in the field of marketing and advertising activities, the implementation
of analytical, design and presentation work in this area. The course is designed to form a system
of views on modern advertising and information activities and prospects for its development for
the service sector.

From the purpose of the course follow the tasks, the implementation of which during the
study of the discipline allows you to achieve the goal. The following educational tasks are planned
for this discipline.

- students’ assimilation of basic terms and concepts in the field of advertising, their
inclusion in the professional language of a service and tourism specialist;

- inclusion in the professional baggage of the ability to "read" modern advertising, draw up
technical specifications for the creation of advertising products and make an examination of such;

- mastering the necessary professional skills of creating advertising products, drawing up
a media plan for advertising campaigns;

- formation of skills of professional design and professional "reading™ of advertising
materials at tourism and service enterprises, ways of organizing business in this field of activity

As aresult of mastering the discipline , the student must:

To know:

- the main types and types of advertising, its legal basis in the Russian Federation;

- directions and schools of advertising;

- the main information resources in the field of advertising with their mobility and
diversification;

- the typology of advertising texts and the structure of advertising images that are used in
tourism;

- basics of naming and branding in tourism and service.

Be able to:

- create a unique offer of travel products and services by various means of advertising;

- to build an advertising strategy taking into account modern achievements in the field of
media planning and advertising technologies;

- optimize costs both in the selection and implementation of various communication
strategies in the implementation of media advertising planning;

Own:

- technologies for analyzing messages of advertising texts and images;

- technologies of creativity, analytics, consulting.

Llesab Kypca cCOCTOUT B U3y4EHUHU PEATbHBIX IPAKTUK PEKIAMHOIO Jeia B chepe yciIyr u
Typu3Ma Hapsily ¢ IpYTMMU KOMMYHUKAI{MOHHBIMU NPOLECCAMH U TEXHOJIOTUSAMU; B OBJIAJICHUU
OCHOBHBIMM TEXHOJIOTHSIMH PEKIAMHOIO [€J1a, MPUEMOB MeIua-IJIaHUPOBAHUA U PEKIAMHOIO



KOHCANTUHTA; GOpMHUPOBaHUM MPOQeCcCCHOHATbHBIX KOMIETEHIIUN B 001aCTH MApKETUHIOBOM U
PEKIAMHOM JAESTENTbHOCTH, OCYLICCTBICHHUS AHATUTUYECKUX, MPOEKTHBIX M MPE3€H TAllHOHHBIX
pabotr B aTOoi obOmactu. Kypc mpuszBan ¢GopMHUpOBaTh CHCTEMY B3IJISIIOB Ha COBPEMEHHYIO
peKIaMHO-UH(POPMAITUOHHYIO JIESITeTbHOCTh U IMEPCIEKTUBBI €€ Pa3BUTHS IS chephl YCIIYT.

W3 nenu Kypca BBITEKAIOT 3a/lauM, peannu3aiis KOTOPBIX B XOA€ M3Y4EHUS IUCLMIIIHHBI
MO3BOJISIET JOCTUTHYTHh IIOCTABJIECHHOM 1enu. JId [aHHOW JAMCUMIUIMHBI TJIAHUPYIOTCS
crenyronmpe oOpa3oBaTeIbHbIC 3a4a4H.

- YCBOEHUE CTYJICHTAMH OCHOBHBIX TEPMHHOB M TIOHSTHI B 00J1aCTH PEKIaAMHOTO JIeJIa, UX
BKJTIOYEHUS B TPOQECCUOHATBHBIN SI3IK CIEIIUATKCTA [0 CEPBUCY U TypHU3MY;

- BKIIOYEHHE B MPO(ESCCHOHAIBHBIN Oarak yMEHUsS «JUTaTh» COBPEMEHHYIO peKlIamy,
oQopMIISITh TEXHHYECKOE 3aJaHue Ha CO3JaHHWE PEKIAMHBIX MPOAYKTOB M TMPOU3BOIUTH
SKCIIEPTU3Y TAKOBBIX;

- OBIIQJICHHE HEOOXOAMMBIMU TPO(ECCHOHAITBHBIMU HAaBBIKAMH CO3JIaHUS PEKIaMHOMN
MPOIYKIIMH, COCTABJICHUS MEIMAIIaHa JIJIsl peKJIaMHBIX KaMITaHU;

- (opMHpOBaHNE HABBIKOB MPOGPECCHOHAIBLHOTO OQOPMIICHUS U MPOodecCHOHATBHOTO
«ITEHUS» PEKIAMHBIX MaTEpPHAIIOB HAa MPEANPUATHSIX TypH3Ma M CEpBHCA,  CIIOCOOOB
OpraHU3allNU JIeJia B JaHHON 00JaCTH ACSITENbHOCTH

B pesynbraTe 0cBOCHUS TUCHUIIIMHBI O0YJaOIIMIACS TOJKEH:

3HaTh:

- OCHOBHBI€ BUJIbl U TUIIbI PEKIIaMBbI, €€ IPAaBOBbIE OCHOBaHUs B PD;

- HaIpaBJICHUS U IIKOJIbI PEKJIaMHOTO JIena;

- OCHOBHBIC HH(OPMAIIHOHHBIC PECYPCHI B chepe pEeKIaMHOMN JCSITETbHOCTH C HX MOOMIIEHOCTBIO
U JUBEPCU(UKAIIMOHHOCTHIO;

- TUTIOJIOTHIO PEKJIaMHBIX TEKCTOB M CTPYKTYPY PEKIAMHBIX 00pa3oB, KOTOPHIEC MCIOIB3YIOTCS B
TYpU3ME;

- OCHOBBI HOWMHHTA U OpEHJUHTA B TYpU3ME U CEPBHUCE.

YMeTh:

- CO3/1aBaTh YHUKAJIbHOE TMPEUIOKEHUE TYPHIPOIYKTa M YCIYTH PA3TMYHBIMH CPEICTBAMHU
PEKIIaMBbI;

- CTPOWTH PEKIAMHYIO CTPAaTETHI0O C y4€TOM COBPEMEHHBIX TOCTH)KCHUU B cdepe memua-
MJIAHUPOBAHUS U PEKIAMHBIX TEXHOJIOTHH;

- ONTUMH3UPOBATH PACXOJbI KaK MPHU BHIOOPE M peaM3aIllu¥ Pa3TUYHBIX KOMMYHUKAITMOHHBIX
CTpaTeruii B peaau3aluy MeIuariaHuPOBaHUs PEKIaMbl;

Bianerts:

- TEXHOJIOTHSIMH aHAJIN3a MECCHDKEH PEKIIaMHBIX TEKCTOB U 00pa3oB;

- TEXHOJIOTHSIMH KpeaTuBa, aHAJTUTUKH, KOHCAJITHHTA.

«Cucrema ymnpaBjieHHsi YCTOWYMBBIM pa3BuTHeM Typu3sma |/ Sustainable tourism
development management systemy

The purpose of the discipline: to form a system of knowledge about the ecology of tourism
as a set of activities for the organization of operation and protection of recreational complexes
when using them in various types of tourist and recreational activities.

Tasks of the discipline:

to acquaint students with the most important development trends and global problems of
humanity at the beginning of the XXI century;



to acquaint students with the main methods of exploitation and protection of recreational
resources and the directions of their use in the institutions of the tourism industry;

1 to study promising areas of ecological and tourist activity;

[ to investigate the features of the ecological use of tourist and resort areas;

to familiarize students with the methods of designing a comfortable environment in tourist
and recreational areas;

to form ideas about the administrative and legal mechanisms of environmental protection
used by the state to compel economic entities to comply with environmental regulations;

to familiarize students with the concept of "environmental audit”, to study modern practice
and prospects of implementation in the tourism industry of Russia.

As aresult of mastering the discipline (module), the student must:

To know: the feasibility study of innovative projects in the tourism industry at different
levels; the basics of the concept of a tourist enterprise, to develop an effective strategy and form
an active policy for assessing the risks of atourist enterprise; the basics of scientific and analytical
justification of the choice of organizational and managerial innovations for their application in
tourism enterprises; the basics of organizing the work of a team, developing a team strategy to
achieve the set goal.

Be able to: carry out a feasibility study of tourist products; form a project idea, organize
project activities; analyze remote technologies for staff development; form a scientific and
analytical justification for the choice of organizational and managerial innovations for their
application at tourism enterprises; : realize their role in social interaction and teamwork takes into
account the peculiarities of behavior and interests of other participants.

Possess: the skills to carry out a feasibility study of tourist products; the skills to form a
project idea, organize project activities based on the management of sustainable tourism
development; the skills to form a scientific and analytical justification for the choice of
organizational and managerial innovations for their application at tourism enterprises; the skills to
realize their role in social interaction and teamwork takes into account the peculiarities of behavior
and interests other participants.

Llens AWCHUNIUHBL. CHOPMUPOBATH CHCTEMY 3HAHMH 00 DSKOJIOTUM TypuU3Ma Kak
COBOKYITHOCTH BUJIOB JICSITEIBHOCTHU M0 OpPraHU3allUH HKCILTyaTallid U OXPaHbl PEKpearimOHHbIX
KOMIIJIEKCOB TPU HCIOJIB30BAHUM WX B PaA3IUYHBIX BHAAX TYPUCTCKO-PEKPEAIMOHHOMN
JICSITCIBHOCTH.
3a1aun TUCIHUTIINHEL:

— O3HAaKOMHUTH CTYACHTOB C BaXXHEHIIMMHU TEHJCHIHSMH Pa3BUTHSA M TI0OATBHBIMU

npobiemamu yenoBedecTBa B Hauae XXI Beka;

— O3HAKOMUTH CTYACHTOB C OCHOBHBIMM METOAAMHM SKCILUIyaTallUd W  OXPaHbl
PEKPEAIMOHHBIX PECYPCOB M HAIMpPABJICHUSMU MX HCIOJIB30BAHUSA B YUPEKICHUSIX
TYPUCTCKOM UHIYCTPUH;

— H3Y4YHUTh NEPCIEKTUBHBIC HAIPABICHUS SKOJIOTO-TYPUCTCKOU JIEATEIbHOCTH;

— HCCIENOBaTh OCOOCHHOCTH OKOJIOTMYECKOTO  HCIOJIB30BAHUS TYPUCTCKUX |
KypOPTHBIX TEPPUTOPHUIA;

— O3HAKOMHUTH CTYICHTOB C METOJaMH IMPOEKTUPOBAHHS KOMQPOPTHON OKpYKaIOIIEH
Cpelbl Ha TYPUCTCKO-PEKPEAIMOHHBIX TEPPUTOPUSIX;

— c(opmMupoBaTh MpeACTaBICHUS 00 aIMUHUCTPATUBHO-TTPABOBBIX MEXaHM3MAX OXPaHbI
OKpYXKalolleld  cpeipl, HCIHOJB3YeMBbIX  TOCYIapCTBOM  JJIsi  MPHHYKICHUS
XO3SIMCTBYIONMX CYOBEKTOB K COONIOJICHUIO MPUPOIOOXPAHHBIX HOPM;



— O3HAaKOMHUTB CTYICHTOB C IIOHATHUEM OKOJIOTMUECKUN ayJUT», U3yYUTh COBPEMEHHYIO
IIPAKTUKY U IEPCIIEKTUBBI BHEAPEHUS B TYPUCTCKYIO HHIAYCTpUIO Poccun.

B pesynbrare ocBOCHUS IUCHUIUTMHBL (MOOY/Is1) OOYYArOIIMIICS TOJIKEH:

3HaTh: TEXHUKO-DKOHOMHUYECKOE OOOCHOBAHHME HWHHOBAIIMOHHBIX TMPOEKTOB B TYPUCTCKOM
WHIYCTPUHU Ha Pa3HBIX YPOBHSX; OCHOBBI KOHIICTIIIUU TYPUCTCKOTO TIPEANPHUSATHS, pa3padaThiBaTh
3(pPeKTUBHYIO CTpaTerHio U (OPMUPOBATH AKTUBHYIO MOJUTUKY OLICHKH PUCKOB MPEANPHUSATHS
TYPUCTCKOM; OCHOBBI HAyYHO-aHAJUTUYECKOTO OOOCHOBAHHUS BHIOOpA OpPraHU3AMOHHO-
YIpPaBJIEHYECKUX WHHOBALMM UL UX MPUMEHEHHUS Ha MPEANPUITHAX cPepbl Typu3Ma; OCHOBBI
OpraHu3aluy pabOThl KOMaH[Ibl, BbIpa0aThiBas KOMAHIHYIO CTPATETUIO JUIS JOCTH)KCHUS
IMOCTABJICHHOM I1E/IH.

VYMeTh: OCYIIECTBIIATh TEXHUKO-dKOHOMHYECKOE OOOCHOBAaHHWE TYPUCTCKUX IPOAYKTOB;
dopMHpOBaTH HJACI0 TPOEKTa, OPraHW30BHIBATH IMPOCKTHYIO AEATENbHOCTh, aHAJIM3UPOBATH
TUCTAaHIIMOHHBIE TEXHOJIIOTUM TOBBIIICHUS KBATU(UKAIIMK TIepcoHana; (GopMHpoBaTh HAYYHO -
aHAJMTUYECKOE OOOCHOBAHUE BHIOOpPA OPraHU3AMOHHO-YIPABJICHUYECKUX WHHOBALMHN I UX
NpUMEHEHUS Ha MPEeIIpHUATHSIX chepbl Typu3Ma; : pealn30BBIBATh CBOIO POJb B COLIHMAIIBHOM
B3aMMOJICHICTBUU U KOMAaH/IHOM paboTe yuUTHIBAET OCOOEHHOCTH MTOBEACHUS M MHTEPECHI IPYTUX
YYaCTHHUKOB.

Brnamerb: HaBbIKAMH OCYIIECTBIIATH TEXHHKO-IKOHOMHYECKOE OOOCHOBAaHHWE TYPHUCTCKUX
IPOAYKTOB; HaBBIKAMU (POPMHUPOBAHUS UJEH MPOEKTA, OPTaHU3ALMH MTPOCKTHON NESTENbHOCTU
Ha OCHOBE YIIPaBJICHUS YCTOMYMBBIM Pa3BUTHEM TypH3Ma;, HaBBIKAaMHU (OPMHPOBAHUS HAYIHO -
aHATMTHYEeCKOe O00OCHOBAHUSI BBHIOOpPA OpPraHHU3AIIMOHHO-YIPABICHYSCKUX WHHOBAIIUN I HX
NPUMEHEHUS Ha TPEANPHUATHIX c@epbl Typu3Ma, HaBBIKAMH pEaU3allid CBOK pOJb B
COLIMAILHOM B3aWMOJICHCTBHHU W KOMAaHJHON paboTe y4YUTHIBAET OCOOCHHOCTH TOBEACHHS U
WHTEPECHI IPYITUX YIaCTHUKOB.

«Crparteruu Jej1oBbIX neperosopos / Business negotiation strategies»

The purpose of the discipline is to know the theoretical foundations and master the practical
technologies of the modern negotiation process, to form a communicatively developed personality,
to consciously and flexibly master the art of preparation, negotiation, and constructive decision-
making.

Tasks of the discipline:

* Disclosure of the place of "Business Negotiation Strategy" as an integral discipline in the system
of socio-humanitarian knowledge.

+ Arming bachelors with rational effective traning technology and effective negotiation
techniques.

» Theoretical and practical acquaintance with the types, genres, techniques of preparation and
negotiation, which most fully correspond to the professional and personal needs of the trainees

As aresult of mastering the discipline "Business Negotiation Strategy”, the student should:
Know:
Cultural and communication approaches to understanding the ongoing social and political
processes.
Be able to:
Use the techniques of discursive (dialogical) communication.

Own:



Skills of dialogue, negotiations and exchange of opinions; skills of coordination of
positions, in case of their discrepancy; methods and techniques of conflict prevention in a
multicultural environment and small social groups.

Lenb AUCUUNIMHBI - TIO3HAHUE TEOPETHUYECKUX OCHOB M OBJAJACHUE MPAKTUUYECKUMU
TEXHOJOTUSMH COBPEMEHHOTO TIEPEroBOPHOTO Iporecca, (GopMupoBaHHE KOMMYHUKATHBHO
pa3BUTONH JMYHOCTH, OCO3HAHHO M THOKO BJIAJETh MCKYCCTBOM IIOJATOTOBKH, BEICHUS
MEePEroBOPOB, MPUHSITHUS KOHCTPYKTUBHBIX PEILICHU .
3amauu TUCHUIIITUHBL:
e PackpsiTue Mecta «CTparerus J1eI0BbIX IEPETOBOPOBY KAK UHTETPATIbHOM I CLIUIIIIMHBI B
CUCTEME COLIMO-TYMAaHUTAPHOTO 3HAHHUSL.
e BoopyxkeHue OakaJaBpoB parioHaIbHON A(PPESKTUBHON TEXHOJIOTUEH MOATOTOBKH H
pe3ylnbTaTUBHOM TEXHUKON BEIEHHUS I1EPETOBOPOB.
e Teopernueckoe U MpPaKTUUYECKOE O3HAKOMJIEHME C BHJAaMH, >KaHpaMH, TEXHUKAMHU
MOATOTOBKA M BEJIEHUS TIEPEroBOpPOB, KOTOphIE HamOoOJee TOJIHO COOTBETCTBYIOT
npodeccroHaTbHBIM U TMYHOCTHBIM 3aIIpocaM 00ydaeMbIX

B pesynbrare ocBoeHUS TUCHUTLINHBI «CTpaTETrus IEIOBBIX MIEPETOBOPOBY 00yT AIONMIACS

JIOJKEH

3HaTh:

KynbTypHO-KOMMYHHUKAIIMOHHBIE TTOAXOAbI K TOHUMAHUIO TPOUCXOASAIMX COLIUATBHBIX 1
MOJIUTUYECKUX ITPOIIECCOB.

YMerTsb:

Hcnonb3oBaTh npueMbl TUCKYPCUBHOM (IMATOTUYECKOM ) KOMMYHUKAITUH.

Bianerts:

HaBpikamu BefeHHsT JAuanora, TMEPEeroBOpoB W OOMEHa MHEHHUSMH; HaBBIKAMHU
COTJIaCOBAHUS MO3ULINI, B CIIy4ae MX HECOBNAJCHUS; METOAAMU U MIPUEMaMHU MPEAYIPEKICHUS
KOH(UIMKTOB B MYJIBTUKYIBTYPHOU Cpelie U MaJIbIX COLUAbHBIX TPYIIIaXx.

«CTpaTernyeckoe JuIe pcTBO U KpeaTUBHbIE TeXHOJ0ruM / Strategic leadership and creative
technologies»

The purpose of the discipline is to form students' basic, professional knowledge of the theory,
principles and fundamentals of leadership, as well as creative techniques for developing and
improving leadership qualities in the implementation of professional activities.

Obijectives of the discipline:

* To form a system of knowledge about the patterns, specifics and phenomenon of leadership
as a resource component of the professional potential of a tourism worker;

* To form an idea of modern creative technologies in the field of leadership for a tourism
worker

* To form a system of knowledge necessary for analyzing the role of the leadership
component in making a management decision.

The discipline is implemented in a foreign language.

As a result of mastering the discipline , the student must:

Know the basic approaches to identifying leadership in tourism organizations, as well as the
basics of teamwork.

Be able to distribute work among employees of the tourism sector, taking into account the
greatest efficiency of the tasks assigned.

Have the skills to work with the staff of the tourism industry.



Ilens qucuMIUIMHBI - GOPMUPOBAHUE Y CTYAEHTOB 0a30BbIX, IPOPECCHOHAIBHBIX 3HAHUI
TEOpPHH, TNPUHLUIIOB U OCHOB JIMAEPCTBA, a TaKKe KPEaTUBHBIX TEXHUK pPa3BUTUA U
COBEpILEHCTBOBAHUS  JIMAEPCKUX  KA4eCTB IPU  OCYLIECTBIEHUM  NpOodecCHOHaNbHON
JIeSITEIIbHOCTH.

3agauu AUCHUTIIIUHBIL:

e CdopmupoBaTh CHUCTEMY 3HAHHHA O 3aKOHOMEPHOCTSX, cHerupuke U (eHOMEeHe
JUAEPCTBA KaK PECYpPCHOM COCTaBIAIOIIENH MPOPECCHOHAIBHOIO IMOTEHIMasa
paboTHUKa cepsl Typu3Ma;

e CdopmupoBaTh MNpEACTaBICHUE O COBPEMEHHBIX KpPEaTUBHBIX TEXHOJOIUSX B
oOnacTu nTuaepcTBa Ui paboTHHKA chepbl TypH3Ma

e CdopmupoBath cUCTEMy 3HAHUM, HEOOXOAMMBIX JIA aHAIM3a POJU JIHACPCKOM
KOMITOHEHTHI PU NPUHATUH YIIPABJIEHYECKOTO PEIICHHUSL.

JlucuuIuiiHa peanu3yeTcss Ha HHOCTPAHHOM SI3BIKE.

B pe3ynbraTe 0cBOEHMS QUCHUIUIMHBI 00y4arOuuiics NOJIKEH:

3Hate OCHOBHBIE MTOJXObI K BBISBICHHUIO JIMIEPCTBA B OPTraHU3ALMIX TYPHUCTCKON CQephl,
a TakKe OCHOBBI PaOOTHI B KOMAHJIE.

YMmeTs pactipenenste paboTy MeXTy paboTHHKaMU cepbl Typu3Ma, ¢ y4eTOM HauOoJIbIIeH
3((heKTUBHOCTH BBINTOJHEHHUS TOCTABJICHHBIX 3a/1a4.

Bianets HaBbIKamMu pabOTHI ¢ IEPCOHATIOM TYPUCTCKOM WHIYCTPHH.

«TexHOJOTHH OTKPBITHIX cHCTEM B mHAycTpun Typu3ma / Open systems technologies in the
tourism industry»

The purpose of the discipline is to form the master's degree students' competencies that
allow them to determine the attraction of resources and technologies of other companies for a
quick and effective solution of the tasks of a travel company.

Tasks of the discipline:

1) promote the application of open process standards de facto and de jure;

2) to introduce the practices of the introduction of modern technologies for a startup;

3) introduce technologies of cooperation with networks of “experts™.

As aresult of mastering the discipline (module), the student must:

To know: the basics of building an innovative component in the structure of the operational
activities of a travel company

Be able to: analyze the tasks set in the tourism sector

Possess: skills of interpreting the results obtained within the framework of the
decomposition of tourist-oriented tasks

lens pucuumIWHBL - CcHOPMUPOBATH Yy CTYACHTOB MAarMCTpPaTypbl KOMIIETEHIUH,
MO3BOJISIFOIIME OTPENENATh TPHUBICYCHHE PECYPCOB W TEXHOJOTUHA JPYTHX KOMITAHWH IS
ObICTpOTO M d(PPEKTUBHOTO PEIICHUS 3a/1a4 TYPKOMITAaHUH.

3amaun TUCHUTUINHBL:

1) CrocoOCTBOBATh MPUMEHEHHUIO CTAHAAPTOB OTKPHITHIX MPOIECCOB Jie-(PaKTo u Je-
10pe;

2) ITI03HAKOMHUTH C IIPAKTUKAMH BHEIPECHUS COBPEMEHHBIX TEXHOJIOTUM U1 CTapTaIa;

3) ITIO3HAKOMHUTB C TEXHOJIOTUSIMU COTPYAHUYECTBA C CETSMU <«OKCIIEPTOBY.

B pesynprare 0cBOEHUS AUCUUILTMHBI (MOLYIIs1) OOYJaAIOIMICS OJKEH:
3HaTh: OCHOBBI BBICTpalBaHMSI MHHOBALIMOHHON KOMIIOHEHTHI B CTPYKTYpE OIlepaliiOHHON
JIESATEIIBHOCTU TYPUCTCKON KOMITaHUHU



YMeTh: aHaIM3UpPOBaTh OCTABJICHHBIC 33/1a41 B TYPUCTCKOU cdepe
Bnagets: HaBbIKAMU MHTEPIIPETALUU MTOJTYYEHHBIX PE3YJIbTATOB B paMKaxX ACKOMIIO3UIUU
3a/1a4 TYPUCTCKOM HaIpaBJICHHOCTU

«TypucTtuyeckue HEHTPbI MO 00beKTaM KYJAbTYpHOro Hacjaenusi / Cultural & Heritage
Tourist Centers»

The purpose of the discipline: to form the master's degree students’ competencies that allow
them to determine the attraction of resources and technologies of other companies for a quick and
effective solution of the tasks of a travel company.

Tasks of the discipline:

1) to introduce the main tourist centers on cultural heritage sites;

2) to introduce the technologies of promotion of cultural heritage centers;

3) to introduce the problems of preservation of cultural heritage centers;

4) teach methodological techniques for developing creative solutions.

As aresult of mastering the discipline (module), the student must:

To know:

1) the main tourist centers for cultural heritage sites;

2) modern problems of the tourism industry;

3) the main types of objects of natural and cultural heritage, types and forms of activities for
their preservation and use both in theory and in practice.

Be able to:

1) build productive interaction when working on a goal;

2) to build a strategy for the creation and promotion of tourist products, taking into account
the traditions and culture of a particular social group.

Own:

1) the ability to choose methods and means of solving optimization problems within the
tourism industry;

2) skills in collecting and processing information related to cultural heritage sites.

Henp pmucuurmHel: cHOPMUPOBATH Y  CTYIEHTOB MArucTpaTypbl KOMIETEHIUH,
MO3BOJISIIOIIME OIPENENATh MPUBIICYCHUE PECYpCOB M TEXHOJIOTHH JPYrUX KOMITAHWUW IS
OBICTPOTO U APPEKTUBHOTO PEHICHUS 337a4 TYPKOMITaHUH.

3ajauu JUCUUIIIUHBL:

1) MO3HAKOMHUTH C OCHOBHBIMH TYPUCTHUYSCKUMH IICHTPAMH MO OOBEKTaM KYJIbTYPHOTO
HacJeIus;

2) TMO3HAKOMHUTH C TEXHOJOTHSIMH TMPOJBHMIKEHHUS IEHTPOB MO 00BEKTaM KyJIBTYPHOTO
HaCITC/IUS

3) MO3HAKOMHTH C MPOOIEMATHKON COXpaHCHHsS IIEHTPOB MO OOBEKTaM KyJIbTYPHOTO
HACJICIUS,

4) 00y4HTh METOJUYECKUM MPHEMaM BBIPAOOTKH TBOPUYECKUX PEIICHHIHA.

B pesynbraTe 0CBOCHHS TUCIUTUIMHBI (MOTYIIST) OOYUJarOIMICS TOJKCH:

3HaTh:
1) OCHOBHBIE TYPUCTUUYECKHE LIEHTPHI MO0 0OBEKTaM KYJILTYPHOTO HaCIEINS;
2) coBpeMEeHHBIE MPOOJIEMbI TYPUCTHYECKON OTPaciiu;
3) OCHOBHBIE THIBI OOBEKTOB MPHUPOAHOTO U KYJIBTYPHOTO HaCHeIus, BUABI U (OPMBI
JIESITEIIBHOCTHU 110 UX COXPAHEHHUIO U UCIIOJIB30BAHUIO KaK B TEOPUU, TaK U HA MPAKTHUKE.
YmMmers:
1) BbICTpauBaTh MPOIyKTHBHOE B3aMMOJICHCTBHE TPH paboTe HaJ LIETBIO;



2) BBICTpaMBaTh CTPATETHIO CO3IAHMS M MPOABHIKCHHS TYyPIPOAYKTA C yI€TOM TPAAULIHN U

KYJBTYPBl OTIEIBHOM COLMATBHON TPYIIIIBL.

Bnaners:

1) ymeHueM BBIOMpATh METOIBI M CPEACTBA PEIUICHUS ONTHMHU3AIIMOHHBIX 33]a4 B PaMKax
TYpPUHIYCTPHH;

2) HaBblKaMu cOopa W 00paboTku WHGPOPMAIMHU, KACAIOUICHCS LEHTPOB MO OOBEKTam
KYJIBTYPHOTO HACIEANS.

«Typucrckmii moTeHnmuan KyJbTYpHbIX 00beKkTOB HM AectuHanmii / Tourist potential of
cultural sites and destinations»

The purpose of the discipline is to familiarize students with the formation and features of
tourist cultural and historical centers around the world.

Tasks:

1) formation of an idea about the main stages of the development of museum practices;

2) formation of skills for analyzing empirical cultural material from the point of view of
designing and presenting a tourist product;

3) master the necessary art and cultural terminology.

The discipline is implemented in English

As a result of mastering the discipline , the student must:

To know:

basic concepts and directions of tourist activity, legal regulation of tourist activity;

the essence and types of customer service;

tourism industry and its organizational foundations; features of the tourist market;

the essence of the tourist product, its types, conditions and mechanism of development; the
specifics of the organization of tourist activities in domestic, inbound and outbound tourism.

Be able to:

identify and evaluate the main directions of tourist activity; choose the best ways to solve
problems in professional activity, based on available resources;

to organize the process of customer service by tourist enterprises;

to analyze the state of the tourist market; to apply in practice the knowledge of the
development of a tourist product;

effectively use information and communication technologies in the implementation of
tourism activities.

Possess:

the basic principles of building relationships between tourist enterprises that organize tourist
services;

monitoring of the tourist market, development of a tourist product;

the ability to organize tourist enterprises, their activities;

methods of analyzing the state of the tourist market and the tourism industry, the
organization of tourist services, the ability to choose the best ways to solve problems in
professional activity, based on available resources.

Leab AUCHUIITUHBI COCTOMT B O3HAKOMJICHHHM CTYIEHTOB C (OPMHUpPOBAaHHEM U
O0COOCHHOCTSIMHU TYPUCTCKUX KYJIbTYPHO-UCTOPUUYECKUX LIEHTPOB IO BCEMY MHUDY.
3agaun:
1) QopmupoBaHue MpeaCTaBICHUS 00 OCHOBHBIX TaNax pa3BUTHsI My3€HHBIX TIPAKTHK;
2) (dopMUpOBaHHME HABBIKOB aHAIM3a IMIMPUYECKOTO KYJIBTYPHOTO Marepuaia ¢ TOYKA
3peHUs MPOSKTUPOBAHUS U TPE3EHTALIMU TYPUCTCKOTO MPOIYKTa;
3) oBaameTh HEOOXOAMMOMN UCKYCCTBOBEIUECKONW M KyJIBTYPOJOTHYECKON TEPMHHOJIOTHEH.



JucuunianHa peannsyeTcsl Ha aHIJIMHACKOM SI3bIKE

B pesynbraTe 0cBOCHMS TUCHUIIMHBI 00YyJarOIMICS JOKEH

3namw:

OCHOBHBIE MOHSATHS U HAIPABJICHUS TYPUCTCKOM JESITEIbHOCTH, HOPMAaTUBHO-IIPaBOBOE
pErylIiupoBaHUE TYPUCTCKON NESTEIHbHOCTH;

CYIIIHOCTh ¥ BHJIbI OOCTY>)KUBaHHS TTOTPEOUTETIS;

TYPUCTCKYIO WHIYCTPUIO U € OpraHU3allMOHHBIC OCHOBBI; 0COOEHHOCTH TYPUCTCKOTO
PBIHKA;

CYIIIHOCTh TYPIIPOJIYKTa €r0 BHUbI, YCIOBHS H MEXaHU3M Pa3padOTKH; CrIeHHPUKY
OpraHU3aIU TYPUCTCKOHN JIeATeIbHOCTH BO BHYTPEHHEM, BbE3JTHOM U BBIE3THOM TypH3ME.

Ymemuw:

OTPENENUTh U OLIEHUTh OCHOBHBIEC HAIPABJICHUS TYPUCTCKOM NESTeNbHOCTH; BHIOUPAThH
ONTHMAJIGHBIE CIIOCOOBI pEelieHUs 3a7a4 B MPOPECCHOHAIBLHON JeATeNIbHOCTH, HCXOIS U3
HUMEIOLIMXCST PECYPCOB;

OpPTraHHU30BaTh MPOIIECC OOCTYKUBAHUS TOTPEOUTEIST TYPUCTCKIMHE TTPEITPUATHSIMHU;

MPOAHATN3UPOBATh COCTOSHUE TYPUCTCKOTO pBHIHKA; MPUMEHUTh B MPAKTHYECKOM
JESTeTLHOCTH 3HAHUS pa3pabOTKA TYPUCTCKOTO TPOJYKTa;

3(}EKTUBHO HCIONIB30BaTh MH(MOPMAIMOHHO - KOMMYHHKAITMOHHBIE TEXHOJIOTHH IIPH
OCYLIECTBJIICHUHU TYPUCTCKOM JIEATEIIbHOCTH.

Brnaoems:

OCHOBHBIMHM HPHHLHUIAMH [OCTPOCHUS B3aUMOOTHOIUCHHH, MEXAy TYPUCTCKUMHU

MNPEANPUATUAMEU, OPTAaHU3YIOIIMMH 00CTY)KHBaHUE TYpPUCTOB;

MOHUTOPHUHTA TYPUCTCKOTO PBIHKA, pa3pabOTKU TYpUCTCKOTO MPOJIYKTa;

CIIOCOOHOCTBIO OPTAHHM3AIUN TYPUCTCKAX TPEIPUATHH, UX ICATSIIEHOCTH;

METOJaMH aHajh3a COCTOSIHHS TYPHUCTCKOTO pBIHKA U TYPUCTCKOM WHAYCTPHH,

OpraHH3aIlUU TYPUCTCKOTO OOCITY)KUBAHUS, CIOCOOHOCTHIO BBIOMPATh ONTHUMAITBHBIC

CIOCOOBI pelieHHs 3a/1a4 B MPOPECCUOHATBHON AEATENbHOCTH, UCXOI U3 UMEIOIMXCS

pecypcoB.

«Typucrckmii ppiHOK M nosuTHKA rocyaapersa / Tourism trends and policy priorities»

The purpose of the discipline is to form a set of theoretical and practical knowledge among
students in the field of interaction between the modern tourism industry and state and international
policy, taking into account local, state and international practices.

Tasks of the discipline:

- To study the existing legislative and regulatory documents defining the interaction of the
tourism industry and the state;

- Know the forms of public-private partnership in the tourism industry

- To know the ways of developing state policy in the field of tourism industry

- To know the forms of interaction of tourist enterprises with states

This program has been developed taking into account current Russian and international acts
and documents, regulatory legal acts, as well as modern scientific research in the field of
interaction between government agencies and the tourism industry.

The discipline is implemented in English.

As aresult of mastering the discipline (module), the student must:



To know: methods of managing own resources in the context of industrial and political
realities; state and public norms for maintaining a healthy lifestyle; methods and technologies for
designing the activities of a tourist enterprise in the conditions of state realities; modern
technologies for providing services in a tourist enterprise, consistent with state policy

Be able to: ensure maximum efficiency of a tourist enterprise in the context of political
realities; Determine the role of the tourism industry in ensuring a healthy lifestyle; identify and
adapt the activities of a tourist enterprise to state goals, objectives, interests and priorities; use
modern technologies for the provision of services in a tourist enterprise, consistent with state
policy

Own: methods of intellectual and physical management of personal and corporate resources;
skills of using a tourist resource to promote the norms of a healthy lifestyle; skills of working with
state acts, norms, laws and other documents defining the activities of a tourist enterprise; skills
and methods of providing and maintaining high-quality services in the tourism industry that
correspond to state interests

[lenp aucuMniaMHBI - (OPMUPOBAHUE y CTYIEHTOB COBOKYITHOCTH TEOPETUUYECKUX HU
IPAKTUYECKUX 3HAHMM B OOJIACTH B3aMMOJEHCTBHUS COBPEMEHHOW TYPHCTCKOW WHIYCTPHUU U
TOCYapCTBEHHOM M MEXIyHapOAHOW IOJMTUKA C YYETOM JIOKAJIBHBIX, TOCYJapCTBEHHBIX WU
MEXTyHApPOJAHBIX MPAKTHUK.

3amaun TUCLUTUINHBL:

- 3yuuTh CyIIECTBYIOIIME 3aKOHOJATENIbHBIE U HOPMAaTUBHBIE JOKYMEHTHI, ONPEACTSIONIE
B3aMMOJICICTBUE NHIYCTPUH TypU3Ma U IoCyqapcTBa;

- 3HaTh (POPMBI TOCYAAPCTBEHHO-YAaCTHOTO MAPTHEPCTBA B MHIYCTPHH TypH3Ma

- 3HaTh c1I0COOBI pa3pabOTKU roCyJapCTBEHHOW MOJIMTUKU B 00JIaCTH MHAYCTPUHU TypU3Ma

- 3HaTh GOPMbI B3aUMOJIEHCTBUS TYPUCTCKUX MPEANPUATHI € TOCyJapCTBAMU

Hacrosmmast mporpamma  pa3pa0oTaHa ¢ y4eTOM  aKTyallbHBIX ~ POCCHHCKHX H
MEXTyHApOJAHBIX aKTOB M JOKYMEHTOB, HOPMAaTHUBHBIX IPABOBBIX AKTOB, @ TAKKE COBPEMEHHBIX
HAYYHBIX HCCIEOBAHUM B O0JIACTH B3aUMOJICHCTBUS TOCYJAPCTBEHHBIX OPTaHOB M WHJyCTPHHU
TypHu3Ma.

JucuunimHa peanu3yercs Ha aHININMCKOM S3bIKE.

B pesynbraTe OCBOSHUS TUCHUIIINHBI (M0O0Y/15) 0OYJAIOMMIACS TOIKEH:
3nams: MeTONBl YIpaBJIEHUS COOCTBEHHBIMH PECYpcaMd B KOHTEKCTE WHJIYCTPHAIBHBIX M
HOJUTUYECKUX peasiuii; rocylapCTBEHHbIE U OOIIECTBEHHbIE HOPMbI MOJIEPKaHUs 310pOBOTO
oOpa3a JKM3HU; METOAbl M TEXHOJIOTUHM IPOEKTUPOBAHUS JIEATEIIBHOCTH TYPUCTCKOIO
IPEANIPUATHUSA B YCIOBUSIX TOCYAAPCTBEHHBIX pEalInii; COBPEMEHHBIE TEXHOJIOTUN OKa3aHUs YCIyr
B TYPUCTCKOM IMPEANPUSITUH, COTIIACOBAHHbIE C MOJUTUKOM rocyaapcTaa
Ymemw: obecriednBaTh MaKCUMAJIBHYIO Pa0OTOCHOCOOHOCTh TYPUCTCKOTO MpEeNnpUsTUs B
KOHTEKCTE MOJIUTHYECKUX peanuil; OnpeaensiTb pojib TypUCTCKOM MHAYCTPUHU B 0OeCHE€YeHHU
30POBOr0 00paza >KU3HU; MASHTU(QULHUPOBATh M ANANTHPOBATH JESTEIBHOCTh TYPHCTCKOTO
NPEeANpUATUS MO/ TOCYIapCTBEHHbIE LETH, 3a/a4l, UHTEPEChl U MPUOPUTETHI; UCIOJIb30BAThH
COBPEMEHHBIE TEXHOJOIMM OKa3aHMS YCIYyr B TYPUCTCKOM HPEANPUSATHH, COITIACOBAHHBIE C
MOJIMTUKOMN rocy/lapcTBa
Bnaoemw: cnocobaMu HMHTEIUIEKTYaIbHOTO U (M3MYECKOTO YIPABICHHS JIMYHOCTHBIMU H
KOpPIIOPaTUBHBIMM PECYPCAMM; HaBBIKAMU HCIIOIb30BAHUSA TYPUCTCKOTO pecypca AJIs IIPOIaraH Il
HOPMBI 3710pOBOTO 00pa3a U3HU; HABBIKAMH Pa0OTHI C TOCYJApPCTBEHHBIMU aKTaMH, HOPMaMH,
3aKOHaMHM U UHBIMH JJIOKYMEHTAMHU, ONPEIESISIONMMHU AESITEIbHOCTD TYPUCTCKOIO NPEIPUSTHS,
HaBbIKAMU U METOJaMM OKa3aHUs U MOJJIEpKaHUs BbICOKOKAUECTBEHHBIX YCIYI B TYpHCTCKOMN
WH]IyCTPUH, COOTBETCTBYIOIIME TOCYIapCTBEHHBIM MHTEPECAM



«YmnpaB/ieHue My3eiHbIMH pecypcamu / Museum resource management»

The purpose of the discipline: to prepare a specialist with knowledge and skills in the field
of legal support of activities in the tourism industry, able to organize their professional work in
strict accordance with the current legislation and the norms of the organization of museum
business.

Tasks of the discipline:

1. To study the basics of regulating the activities of museums;

2. To form knowledge about the rights and legitimate interests of tourists, their guarantees,
ways of protection;

3. Acquire the skills and abilities to work in the organization of the museum business;

4. To form competencies for the organization of professional activity on the basis of current
legislation, standards, international norms and rules.

As aresult of mastering the discipline , the student must:

To know:

-norms of branches of law regulating relations in the field of tourism;

- the main mechanisms of regulation of museum activities;

- the foundations and types of development of museum activities, taking into account the
attraction of innovations.

Be able to:

- to provide museum activities;

- to organize and carry out the functioning of museums;

- to use legal knowledge in the implementation of professional activities;

Own:

- skills of working with employees, partners and clients;

- competencies for the use of the provisions of regulatory legal acts in professional
activities.

Llenb MUCIUILIMHBL: TOATOTOBUTD CIICIIAAIIMCTA, 00JIaAI0NIEero 3HaHUSIMHU U HaBbIKaMH B
o0jacT TPaBOBOTO OOECHECUYCHHS JCSATEIBHOCTH B TYPUCTCKOH WHJIYCTPUH, CIIOCOOHOTO
OpraHHU30BBIBATH CBOIO MPO(GECCHOHANBHYI0 paboTy B CTPOrOM COOTBETCTBUH C JICHCTBYIOIMM
3aKOHOJIATEILCTBOM W HOPMaMU OPTaHHW3aIllMHU MY3€HHOTO Jiefa.

3a1a4n IUCLIUTIINHEL:
1.M3y4uTh OCHOBBI PETYANPOBAHUS IEATEIHHOCTH MY3€EB;

2. ChopMupoBaTh 3HAHHS O MpaBaX M 3aKOHHBIX MHTEPECAX TYPUCTOB, UX TapaHTHPOBAHHH,
croco0ax 3aIUThI;

3. [lpuobpecTn HABBIKK U YMEHUS padOTaTh B OpraHU3AlNN MY3eiHOTO OM3Heca;

4. ChopMupoBaTh KOMIIETCHIIMH 10 OpPTraHU3aIluH TPO(HeCCUOHATBHOMN JICATSIIEHOCTH Ha OCHOBE
JIEHCTBYIOIIETO 3aKOHOAATEIBCTBA, CTAaHIAPTOB, MEKIYHAPOIHBIX HOPM U MPaBUJI.

B pesynbrare ocBOCHUS IMCHUILIMHBI O0YYarOIIMICS TOJIKEH:

3HaTh.

-HOPMBI OTpaciiell MpaBa, PEeryJupYyOIMX OTHOICHHS B cepe Typu3Ma,

- OCHOBHBIE MEXaHHU3MbI PETYIIMPOBAHUS MY3eHHON AEATEIBHOCTH ;

- OCHOBAaHHSI U BUBI PA3BUTHUS MY3eHOU JEATETLHOCTH C YI€TOM ITPUBJICUCHUS HHHOBAIIHH.
YMmerTn:

- o0ecreunBaTh My3eHHYIO JIEITEITbHOCTD;

- OPTaHW30BBIBATh U OCYIICCTBIIATh ()yHKIIHOHHPOBAHHUE MYy3CEB;

- UCIOJIb30BAaTh MIPABOBBIC 3HAHUS MIPU OCYILIECTBICHUU MPOPECCHOHATBFHON NeATeIbHOCTH;
Baaners:

- HaBBIKAMH Pa0OThI C COTPYAHUKAMH, TAPTHEPAMHU U KITMCHTAMH;



- KOMIIETEHLHMSMH 110 HCIIOJb30BAHUIO TOJIOKEHHII HOPMATUBHBIX IIPaBOBBIX AakTOB B
npodeccruoHanbHON NESTETbHOCTH.

«YrnpaBJieHHe HHBe CTHIIHOHHBIMHU U MHHOBAIIMOHHBIMH NPOeKTaMH B Typu3Me / Investment
and innovation project management of tourisn»

The purpose of the discipline (module) is to form students’ knowledge, skills and abilities
in the development and implementation of product and process innovations in tourism to increase
the competitiveness of travel companies by offering both fundamentally new and improved travel
services for Russian and foreign consumers. In addition, the discipline is designed to develop skills
and knowledge in the field of investment evaluation of tourism projects.

Tasks of the discipline (module):

1) knowledge about the content of innovations and investments, their types and roles for
developers and consumers;

2) knowledge about the impact of innovation and investment on the competitiveness of the
tourism business;

3) study of the principles and theoretical foundations of innovation management in
companies, as well as investment processes;

4) mastering the methods and tools of managerial decision-making in the development and
implementation of innovations, as well as investment programs;

5) instilling skills of independent solution of practical tasks and situations arising in
organizations during the implementation of innovation and investment activities.

The discipline is implemented in English.

As aresult of mastering the discipline (module), the student must:

Know: the basics of planning your own working time in order to conduct investment and
innovation assessments of tourism projects

Be able to: optimize the combination of physical and mental loads to ensure effective
performance, in particular, when conducting research and forming conclusions.

Possess: the skills of rational time allocation in the process of working on research projects

Lens QUCHUTUTUHEL (M0OY151) - GOPMHUPOBAHUE Y CTYACHTOB 3HAHWI, YMEHHUI U HABBIKOB
no pa3paboTKe U BHEIPEHHUIO MPOIYKTOBBIX M MPOIECCHBIX HWHHOBAIMUA B TypU3ME IS
MOBBIIIEHUS! KOHKYPEHTOCIIOCOOHOCTH TYPUCTHMYECKUX KOMIIAHMH 3a CYET NpPEeNIOXKEHUs Kak
MPUHLIHUIUATBHO HOBBIX, TAK U YCOBEPIIEHCTBOBAHHBIX TYPUCTHUUECKUX YCIIYT U POCCUMCKUX U
3apyOexHBbIX norpedutenei. Kpome aroro, quciumninHa nprus3BaHa BbIpaboTaTh HaBBIKU, 3HAHUS
B 00J1aCTH MPOBEACHNS NUHBECTUIIMOHHON OILIEHKH IPOEKTOB cep Typu3ma.

3amaun TUCHUILIUHBL (MOOYA):

1) 3HaHME O Co/IepKAHUY MHHOBAIIUI M MHBECTUIIUH, X BUIaX M POJIH JUTS Pa3padOTIYNKOB
U oTpeduTenei;

2) 3HaHME O BIMSHUM HMHHOBAIlMd W MHBECTHIMH Ha KOHKYPEHTOCIIOCOOHOCTb
TYPUCTHUYECKOTO OM3HEca;

3) u3ydeHME NPUHLUMUIOB U TEOPETUUYECKUX OCHOB YIPABIEHUS WHHOBALUSIMU B
KOMITAaHUSIX, @ TaKKe WHBECTHUI[MOHHBIMU IIPOLIECCAMU;

4) OCBOEHME METOJOB M HHCTPYMEHTOB IPUHSITHUS YIPABJICHUYECKMX pEUICHUN Ipu
pa3paboTke W BHEAPECHUW WHHOBAIMM, a TAKOKE HHBECTUIIMOHHBIX TPOTPaAMM;



5) NpuBHUTHE HAaBBIKOB CaMOCTOSATENIBHOIO PELICHUS MPAKTUYECKUX 3aJad U CUTYalUui,
BO3HUKAIOIIMX B OPraHU3alusax IIPU OCYLIECTBICHUWH WHHOBALMOHHONM M WHBECTULIYOHHOU
JESITEIbHOCTH.

Jucuuiuinea peanusyercs Ha aHINIMICKOM SI3BIKE.

B pesynbrare ocBOEHMS IUCHUILUIMHBI (MOIYIIs1) 0OyJaroMiicsl JOJKEH:

3HaTh: OCHOBBI IUIAHUPOBAHMS COOCTBEHHOTO PabOYero BPEMEHM C LENbI0 MPOBEICHUS
MHBECTUIIMOHHBIX U MHHOBAI[MOHHBIX OLIEHOK TYPHUCTCKAX TPOEKTOB

YMeTh: ONTHMH3HPOBATH CcoOYETaHWE (U3MYECKOW M YMCTBEHHOW HAarpy3oK IJIst
obecrieueHust 3QHeKTHBHON PabOTOCITOCOOHOCTH, B YACTHOCTH, TIPU MTPOBEICHIH M CCIICA0BAHMI
U (OPMHUPOBAHUS 3AKTHOUECHU M.

BrageTs: HaBBIKAMH PAIIMOHAIBHOTO O0ECIIEUEHHS paclpeelIeHHsl BpEMEHHU B ITpoIecce
paboThl HAJ MPOEKTAMU HCCIIEJOBAHUM

«YnpasjeHue npoeKTamMu B Typunaycrpuu / Project management in the tourism industry»

The purpose of the discipline: the development of professional competencies that ensure
the readiness to carry out project activities in the social and cultural sphere.

Tasks of the discipline:

- formation of a holistic understanding of the specifics of the preparation of projects in the
social and cultural sphere;

- familiarization of students with the basics of project management;

- consideration of institutional problems of project management and their solutions;
consideration of personnel problems in project management;

- gaining knowledge on the implementation of projects in the social and cultural sphere

The discipline is implemented in English

As aresult of mastering the discipline (module), the student must:

To know: the basics of socio-cultural design, taking into account the age and socio-
demographic characteristics of participants in socio-cultural activities; features of project team
management in the social and cultural sphere; features of project team management in the social
and cultural sphere.

Be able to: Be able to form a database of methodological sources for solving various tasks
in the field of project management in the social and cultural sphere; ensure effective control and
regulation, as well as management of changes inevitable during the implementation of the project,
based on modern information technologies; ensure effective control and regulation, as well as
management of changes inevitable during the implementation of the project, based on modern
information technologies.

Possess: technologies of organizing and implementing a project in the social and cultural
sphere; skills of working with project tasks at all phases of its life cycle; skills of working with
project tasks at all phases of its life cycle.

Llenv Oucyunaunvl: OCBOCHHE TPOGECCHOHATBHBIX KOMIIETCHIIMM, 00eCreunBarommX
TOTOBHOCTH OCYIIICCTBJICHHSI TTPOCKTHOM JIEATEIILHOCTH B B COIIMAIBHON U KyIBbTypHOU cdepe.
3aoauu oucyuniunol:



— (QopMmupoBaHME LEJIOCTHOIO IOHHUMAHUs OCOOEHHOCTEH MOJArOTOBKM IPOEKTOB B
COLIMAJIBHOM U KYJIBTYpHOH cdepe;

— O03HAaKOMJICHHE CTYJEHTOB C OCHOBAMH IIPOEKTHOTIO YIIPABIICHUS;

— PpaccMOTpeHHE MHCTUTYLHOHAIBHBIX MPOOJIEM YIpPaBlIE€HUS NMPOEKTaMHM M UX pEIIeHUH;
paccMOTpeHUE KaIpOBbIX TPOOJIEM B YIIPABICHUH IPOCKTaMH;

— oOpereHue 3HAHHUH 0 peaTM3aIuU MPOSKTOB B COIMAIIBHON M KYJIBTYPHOU cdepe
JucuuninuHa peaausyercs Ha aHTJIMIICKOM SI3bIKE

B pesynbrare ocBOCHUS TMCUUILIMHBI (MOYIIs) OOyJaroMiicsl JOJKEH:

3HaTh: OCHOBBI COL[MAJIbHO-KYJIBTYPHOI'O IIPOEKTUPOBAHUS C YUETOM BO3PACTHBIX U COLIMAJIBHO-
neMorpauyeckux — 0cOOEHHOCTEH  y4aCTHHUKOB — COLIMAIbHO-KYJIBTYPHOIO  JIESITE€IbHOCTH;
0COOEHHOCTH yIpaBJICHUS NPOEKTHOH KOMaHJOM B COLMAIbHOM U KyIbTYpHOU cdepe;
0COOEHHOCTH YIPABJICHUS TPOCKTHOW KOMaH/I0H B COLIMAIIBHOM M KYJIBTYPHOH Cdepe.

Ymers: YMeTs QopMupoBarh 0a3zy METOAOJIOTHYECKHMX MCTOYHHKOB JUIS PELICHUH pa3inuyHBIX
3ama4 B cdepe yIpaBJICHUsS MPOEKTaMU B COLUHMAIBHOM M KyJIbTYpHOU cdepe; oOecneduThb
3(PEeKTUBHBIA KOHTPOJIb U PETYIHMPOBAHUE, a TAKKE YIIPaBICHHE N3MEHEHUSIMH, Hen30€KHbIMI
B XOJi€ peaau3alliyd IPOEKTa, Ha OCHOBE COBPEMEHHBIX HH(MOPMAIMOHHBIX TEXHOJIOTHUN;
o0ecnieunTh d(PPEKTUBHBIN KOHTPOJIb U PETYIMPOBAHUE, a TAKKE YIpaBICHUE M3MEHEHUSIMHY,
HEU30eKHBIMU B XOJ€ peaM3alliy IMPOEKTa, Ha OCHOBE COBPEMEHHBIX HH(MOPMAIIMOHHBIX
TEXHOJIOTUH.

Brnanerp: TeXHOJOrMSAMM OpraHM3allMy M pealM3alluy MPOEKTa B COLUAIBHONW U KyIbTYPHOU
cdepe; HaBbIKAMHM PaOOTHI ¢ MPOEKTHBIMM 33JaHUSMHU Ha BceX (pazax ero »MU3HEHHOTO LMKIA;
HaBbIKAMU Pa0OTHI C MPOEKTHBIMU 33JJaHUsIMU Ha BceX (hazax ero >KU3HEHHOTO IUKIIA.

«YupaBJjieH4eckasi 3koHomuka / Manage rial EcConomics»

The purpose of the discipline is to form master's degree students' competencies that allow
them to develop and make informed management decisions using modern tools and analytical
apparatus for studying economic phenomena in the economy of deferred demand

Tasks of the discipline:

1) to promote awareness of technologies for changing the behavior patterns of travel
companies;

2) to raise awareness of pricing policies within the framework of competitive strategies;

3) to introduce the problems of government intervention in the structure of market
regulation.

The discipline is implemented in English.

As aresult of mastering the discipline (module), the student must:

To know: the basics of system analysis for the decomposition of tasks in professional
activity, sources of information for solving tasks in professional activity, the basics of developing
proposals and solutions for tasks in terms of combining physical and mental stress,

Be able to: analyze the tasks set, as well as divide them into subtasks, identify the quality of
the material involved for use, its verification,

Possess: the skills of systematic strategic thinking within the framework of work on the tasks
set, the skills of solving the tasks set in terms of the quality and quantity of empirical material for
solving the set professional tasks of professional activity, the skills of evaluating options for
solving problems from the position of advantages and disadvantages.



Lenp pucnumiavHbl - cQopMUpOBaTH Yy CTYAECHTOB MAarucTpaTrypbl KOMIIETEHIIHH,
NO3BOJISIIOIIME pa3pabareiBaTh M MPUHUMATh OOOCHOBAHHBIC YIPABICHUECKUE pPEIICHUs C
HCITIOJIB30BAHUEM COBPEMCHHOI'O MHCTPYMCHTAPUA U aHAJIUTHYCCKOI'O aImapara UCCICI0BaHUA
YKOHOMHUYECKUX SIBJIEHUH B YKOHOMHUKE OTJIOKEHHOI'O Cripoca

3agaun IUCHUILIINHEL:

1) CIocOOCTBOBATh OCO3HAHUIO TEXHOJIOTUH M3MEHEHUS MOJENEH MOBEACHUS TYPUCTCKUX
dupm;

2) IMMOBBICUTH YPOBCHb OCBeI[OMJ'IéHHOCTI/I OTHOCHUTCJIIBHO ICHOBBLIX IIOJIUTUK B paMKax
KOHKYPCHTHBIX CTpaTel"I/Iﬁ;

3) MIO3HAKOMUTbh C MPOOJIEMAaTUKON MPABUTEIBCTBEHHOIO BMEIIATENBCTBA B CTPYKTYPY
PETYJINPOBAHUsI PHIHKA.

JucuuminHa peanusyercs Ha aHIJIMMCKOM SI3BIKE.

B pesynbraTre ocBOCHWMS TUCIUTUIMHBI (MOOY/15) 00YJatOIMIiCs JOTHKEH:
3HaTh: OCHOBBI IIPOBEIEHHSI CHCTEMHOIO aHaiM3a Ui JCKOMIIO3MIMH  3aJad B
npodeccuoHanbHON NeSITeTbHOCTH, HCTOUHUKH UH(POPMALNU I peHICHUS TTOCTaBJIEHHBIX 33124
B Mpo(ecCHOHATBHON NEATENbHOCTH, OCHOBBI BBIPAOOTKM MPEUIOKEHUN W pPELeHHH yis
IOCTaBJICHHBIX 3a/1a4 B YaCTU COYETaHUs (PU3NUECKOH M YMCTBEHHOM Harpy3kH,
YMeTb: NpoBOAMTH aHAIM3 IOCTABJIEHHBIX 3ajlad, a TaKKe pa3lesiTh MX Ha IMOA3a1auH,
UICHTU(QUIMPOBATh KAYeCTBO MPHUBJIEKAEMOTO Uil  MCIOJb30BAaHUSA Marepuaina, ero
Bepu uKanuio,
Brnaners: HaBpIKAMM CHUCTEMHOTO CTpPATETMYECKOTO MBIIUICHUS B paMKax paboT Haj
[IOCTABJICHHBIMHU 33/1a4aMHi, HaBbIKAMU PELICHUs MOCTaBJICHHBIX 337jau B YCIOBUSIX KauecTBa U
KOJIMYECTBA SMIUPHYECKOr0 MaTepralia Juis peIieH sl TOCTaBIEHHbBIX IPOecCHOHAIBHBIX 3a/1a4
npodeccuoHanbHON NeSTEIbHOCTH, HAaBbIKAMHU IIPOBE/ICHUSI OLIEHKN BapUaHTOB PEILIEHUs 3a]1a4 C
MO3ULUU IOCTOMHCTB U HEIOCTATKOB.

«@opcaiit B Typr3me / Tourism foresight»

The purpose of the discipline is the formation of a professional culture of the use of Foresight
technologies, the development of theoretical knowledge by students, the acquisition of skills and
abilities in the field of preparation and conduct of Foresight research, the creation of an integral
system of knowledge, skills and skills for the analysis of needs, the formation and evaluation of
the quality of the use of Foresight technology for the development and implementation of long-
term development strategies in tourism

Tasks of the discipline:

- mastering the theory, methodology and technology of Foresight;

- development and implementation of measures to form the integrity of views on the
organization and conduct of Foresight research;

- organization and implementation of Foresight research;

- the use of various methods in conducting Foresight research;

- assessment of the conditions, possibilities and expediency of Foresight in various
conditions;

- analysis of scientific and technical information, domestic and foreign experience in
organizing and conducting Foresight;

- development of practical skills in the application of Foresight methodology to solve the
problems of the tourism industry.



The discipline is implemented in English.

As a result of mastering the discipline (module), the student must:

To know:

- mechanisms of policy implementation in the tourism sector, possible consequences of the
implementation of policy measures, the main methods of long-term forecasting of scientific,
technological and innovative development of the tourism industry.

Be able to:

- on the basis of the acquired knowledge, to find information characterizing the current
changes in the country's innovation policy in the field of tourism, to identify areas of manifestation
of the consequences of new measures and to process statistical information that is necessary for
the numerical evaluation of such measures, to formulate conclusions about the effectiveness of
measures.

Own:

- fully terminology related to innovation policy and forecasting of innovative development
in the field of tourism and related fields;

- the skills of a meaningful analysis of methods for calculating the characteristics of
innovative development, statistical selection of indicators and assessment of their comparability,
information on databases and sources that allow identifying best practices that correspond to the
activities of the tourism industry carried out in the policy.

Henps muctuminas! - popMupoBaHue MpodeccHOHATBHOM KyIbTYphl TpuMeHeHust DopcaiiT-
TEXHOJIOTUH, OCBOCHHE CTYJICHTAMU TEOPETHYECKUX 3HAHUN, IPUOOpETEHNE YMEHUN U HABBIKOB
B 0o0jacTv NOATOTOBKM U mpoBelneHus dopcalT-uccieloBaHUM, CO3JaHUE y OOydarolMXcs
[[EJIOCTHOM CHCTEMBbl 3HaHUH, yMEHUI M HABBIKOB 110 aHAJIN3y NOTpeOHOoCTeH, GOpMUPOBAHUS U
OLICHKE KadyecTBa NpUMEHEHus TexHosorun @opcaldiT ans pa3paboTKu U peaau3aluu
JOJITOCPOYHBIX CTPATETUH pa3BUTHS B TypU3ME

3aaun OUCIUAILINHEL:

- OCBOCHHUE TEOPHUH, METOJI0JIOTUH U TexHosoruu Popcaiita;

- pa3paboTKa M peaan3alus MeponpuaTHii Mo GOPMUPOBAHHIO LIETOCTHOCTH B3IVISIOB Ha
BOIIPOCHI OpraHu3aluy U nposeneHust GopcanT-ucciae 0BaHum;

- OpraHu3anus U ocyuecTpieHne @opcalT-uccieIoBaHuil;

- MpUMEHEHHNE pa3HO0OPa3HBIX METOIOB MU MpoBeaeHnr DopcaiiT-uccaeoBaHmii;

- OLIGHKAa YCIOBMI, BO3MOXHOCTM U LiejecooOpazHocTu mposeneHuss Popcaiita B
Pa3IMYHbBIX YCIOBUSIX;

- aHAJIM3 HAYYHO-TEXHUYECKOW MH(POpPMALMM, OTEYECTBEHHOTO U 3apyOeKHOIo OIbITa MO
opraHusanuu u nposeaeHuro dopcaira;

- pa3BUTHE MPAKTUYECKUX HABBIKOB I10 IPUMEHEHNIO MeTonosiorun PopcailT 11 peleHus
3a/1a4 TYpUHIYCTPHUU.

JucuuminHa peanusyercs Ha aHIJIMMCKOM SI3BIKE.

B pesynbraTe 0cBOCHMS TUCHUILIMHBI (MOIYJIs) 0OyJaromMiicss JOJKEH:

3HaTh:

- MEXaHU3Mbl peaau3aliy MOJUTUKUA B TYPUCTCKOM c(epe, BO3MOXKHBIE MOCIEACTBUS
peanu3auuy MEpONPUATUM ITOJUTHUKU, OCHOBHBIE METOIBI JOJITOCPOYHOIO IIPOrHO3MPOBAHUA
Hay4YHO-TEXHOJIOTHYECKOTO U NHHOBAIIMOHHOTO Pa3BUTHS TYPUHIYCTPHUHU.

YMmers:

- Ha OCHOBE IOJyYEHHBIX 3HAHUN HaWTH MHQPOPMALIMIO, XapPAKTEPU3YIOIIYI0 TEKYILH e
MU3MEHEHUS WHHOBAI[MOHHOW TOJMTHKA CTpaHbl B 0OJAacTH Typu3Mma, BBISIBUTH OOJACTH
IPOSIBJICHUS TIOCIEICTBUI HOBBIX MEPOIIPUATUN U 00paboTaTh CTaTUCTUYECKYIO MH(opMaIuto,



KOTOpasi He00X0AUMa /ISl YMCICHHOM OLIEHKU TAKUX MEPONPUATUH, C(HOPMYIINPOBATE BBIBOBI 00
3(PPEKTUBHOCTH MEPONPUSTHH.

Bianers:

- B IIOJHOM Mepe TEPMHHOJIOTMEH, CBS3aHHOW C WHHOBALMOHHON IOJUTUKOM U
IPOrHO3MPOBAHNUEM MHHOBAIIMOHHOIO Pa3BUTHS B 00JIaCTH TypU3Ma M CMEXHBIX cepax;

- HaBBIKAMHM  COJAEPXKATECIBHOIO  aHalM3a METOJMK  pacdera  XapaKTepUCTUK
MHHOBAIlMOHHOTO pPa3BUTHUS, CTAaTUCTUYECKOrO OTOOpa TMOKa3aTeneid M OIEHKOM HX
COIMOCTaBUMOCTH, MH(opManell o 0a3aXx AAHHBIX U WCTOYHHMKAX, MO3BOJISIONMX OINPEACIUTh
Jdy4lMe MPaKTHKH, COOTBETCTBYIOIIME IIPOBOJANMBIM B IIOJIMTHKE MEPOIIPUATHUSAM TYpOTPACIIU.



